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Seasonal Maintenance Gain 


Reflected in 


March Sales 


Of Service Parts, Equipment 


Motor and Equipment Manufacturers Association | 


Reports 28% Gain Over February in 
Service Parts Shipments 


New York, May 4.—The usual seasonal increase in auto- 
motive maintenance and repair work, coupled with increased 
use of cars which normally would be turned in toward new 
models, is reflected in the increased sales of service parts 
and service equipment to automotive wholesalers during 


March, according to figures 


reported by members to the 


Motor and Equipment Manufacturers Association. 


Service parts shipments to whole-@—— 


Salers during March showed a 28 per 
cent. gain over February, while ser- 
vice equipment shipments (mainte- 
mance machinery and tools, showed 
a5 per cent. gain. Drops in ship- 
ments of parts and accessories to 
vehicle manufacturers for original 
equipment and of shipments of ac- 
cessories to wholesalers held down 
the increase in the grand index of 
all shipments, which, nevertheless, 
showed a one point increase for 
March over February. 

Based on shipments as of Jan- 
uary, 1925, as 100, the M. E. M. A. 
index figures for March stood as 


follows: 
Mar. 
Mar. Feb. 1931 
Grand Index of all shipments. 65 64 113 
Original equipment shipments 58 61 117 
Service parts to wholesalers..107 81 110 
Accessories to wholesalers.... 52 53 65 
Service equip. to wholesalers 62 57 115 





WAYNE COUNTY SALES 
SHOW SLIGHT GAIN 
IN APRIL OVER MARCH 


Detroit, Mich.,, May 4.—Although 
April passenger car registrations in 





Wayne county exceeded March, it 
was only by a narrow margin, 2,557 
for April, as against 2,462 in March. 
It had been expected that April’s 
returns would reflect the stimulous 
of spring buying. As compared with 
a year ago, March, 1931, totaled 
5,240 and April, 1931, 5,240. 

Chevrolet led the Wayne county 
field last month with 820, and/| 
Plymouth was runner-up, the latter 
showing an increase three times 
over March with 376. 

The Ford V-8 comes into the 
picture for the first time with 166 
on that type having been titled. 

In the truck division there were 
217 registered this April, as against 
410 a year ago. March of this year 
had 254. 


BUFFALOA.T.A 
ELECTS JUSTICE 


Buffalo, May 4.—J. L. Justice, 
president of the Justice Motor Cor- 
poration, was unanimously re-elected 
president of the Buffalo Automotive 
Trade Association at its annual 
meeting and dinner in the Hotel 
Statler. 

Other officers chosen are: Sam A. 
Stephens, Stephens Automobile Cor- 
poration, treasurer, and Ray ‘E. 
Chamberlain, Packard-Buffalo, Inc., 
secretary. Merrill B. Meyer was 
made a director to fill the vacancy 
on the board caused by the death 
of Herman M. Kinnee. 

The association was informed that 
Mr. Justice will be a candidate for 
director of the Buffalo Chamber of 
Commerce at its election on May 
11 and voted to conduct an active 
campaign in his behalf. 





STUDEBAKER CAR 
EXPORTS GAIN 20%, 
IN FIRST 4 MONTHS 


South Bend, Ind., May 4.—Ship- 
ments of Studebaker, Rockne and 
Pierce-Arrow passenger cars to 
dealers in markets outside the 
United States during the four-month 
period ended April 30 showed an 
increase of 20 per cent. over ship- 
ments for the first four months of 
1931, Arvid L. Frank, vice-president 
and general manager of the Stude- 
baker Pierce-Arrow Export Corpora- 
tion, announced today. 

“The month’s business was ex- 
tremely encouraging,” he said. “Pas- 
senger car shipments showed a sub- 
stantial gain over the same month 
last year, and April was the third 
consecutive month this year to show 
an increase in car shipments over 
corresponding months of 1931. 

“With the demand for the Rockne 
Six steadily increasing, and Stude- 
baker business maintaining a fairly 
constant level,” Mr. Frank conclud- 





ing May and June.” 


ed, “we anticipate similar gains dur-|than $750. Eighty per cent. of the|“Helping Your Customer 
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Dealers Favor Fewer Models; 
& Lean 1 Toward Deli vered Prices 





FARM GROUPS JOIN 
FIGHT ON PROPOSED 





“Washington, May 4—The major} 
farm and dairy organizations of the | 
country, representing thousands of | 
motor vehicle owners in the rural 
sections of the nation, are solidly 
behind the automotive industry in 


its fight to prevent imposition of| of a car rather than the f. o. 


the proposed tax of 5 per cent. on 
automobiles, 3 per cent. on trucks | 
and 1 per cent, on parts and ac- 
cessories. 

Senators Arthur H. Vandenberg 
and James Couzens of Michigan will 
carry the fight to the floor of the 
Senate when the new internal 
revenue bill is reported out of the 
Senate Finance Committee. 

Representatives of the farm and 
dairy organizations placed before | 
Senator Vandenberg their united re- 
quest for him to oppose the auto- 
motive levy in the tax measure. 

In the discussion he was told that | 
the organizations were officially on 
record as opposed to a tax on auto- 
mobiles, trucks, tires, parts and ac- 
cessories and that the organizations 


represented 2,000,000 organized 
farmers. 
Chester Gray, representing the 


American Farm Bureau Federation, | 
said that the organizations were | 


AUTOMOTIVE TAXES| 





fighting for the small farmers and} 
the small income groups. 

“Figures show that 85 per cent. of | 
the automobiles sold which would | 
pay this tax,” Mr. Gray said, “are)} 
sold to people with incomes of less 
than $4,000, and the cars cost less | 


trucks are on the farms.” 
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{Survey Reveals Varying Opinions on Two Problems 


5 Cents. $12 Per Year. 


Now Before Industry; United Action Seen 
As Test of Success of Proposals 


By WILLIAM C, CALLAHAN 


New York, May 4.—Two 


problems affecting automobile 


merchandising have been brought to the fore recently through 


the action of the sales manage 
Chamber of Commerce. One p 


rs of the National Automobile 
roblem is that of reducing the 


number of optional models now being offered to the public, 
and the other has to do with advertising the delivered price 


N.S. P. A. DAY SETS ~ 
RECORD FOR CHICAGO 
BOOSTERS GROUP 


Chicago, May 4.—N. S. P. A. Day 
at the recent meeting of Chicago 
Automotive Boosters Club No. 7 
drew an attendance of seventy- 
eight members and guests, setting a 
new high record for the club, reports 
its chairman, Richard M. Sheridan. 

All N. S. P. A. members in the 
Chicago territory were invited to at- 
tend, and among those on hand were 
Past N. S. P. A. Presidents R, A. 
Kiken, Motive Parts Company of 
America, Inc., Chicago, and C. M. 
Burgess, Burgess-Norton Manufac- 
turing Company, Geneva, 

E. P. Chalfant, executive vice- 
president of the National Standard 
Parts Association, presided as guest 
chairman of the meeting, and fol- 
lowing his introduction by President 


Jack LaBelle, spoke on the subject 
Get a/} 





Customer.” 


G. M. Declares 25 Cent Dividend 
On Common; Position Is Strong 


STUDEBAKER N. Y. 
SALES TOP 1931 
IN FIRST 4 MONTHS 


| 


New York, May 4.—Retail sales of 


Brooklyn, Queens, Manhattan and | 
The Bronx, for the first four months | 
of this year were 1,422 units, as| 
against 1,182 units in the same bor- 
oughs for the same period in 1931. 


| rectors 
new Studebaker cars in the four bor- | C 


oughs of Greater New York, namely h 


Sloan Says Lower 
Rate Is in Line 


With Conditions | 
New York, May 4.—The di- 
of General Motors 
orporation at their meeting 
eld today declared on the 
outstanding common stock a 
quarterly dividend of 25 cents 
a share, payable June 13 to 
the stockholders of record 


During the month of April eight | May 14, 1932. 


more units were sold than during 
April, 1931, according to Chet 
Whitaker, retail sales manager for | 
the New York section. 


FRANCE EASES QUOTAS 
ON AUTOMOBILE SHEETS. 


Washington, May 4.—American)| General Motors Corporation, with | has organizec 
exporters are to be permitted a| respect to this action said, “At their | sidiary, Continental Divco Company, 


larger share of the French imports 


| dividend of $1.25 per share was de- 
ic 


| meeti 
of automobile body sheets during! that the reduction in the common 
the quarter ending June 30, next,| dividend rate from 50 cents to 25 | 
under revised quotas just reported cents equivalent to a change in the | 


In addition the regular quarterly 
lared on the $5 preferred stock, | 
payable August 1, 1932, to stock- 


holders of record July 5, 1932. 
Alfred P. Sloan, Jr., president of 


ng today the directors felt | 


to the Department of Commerce by | annual rate from $2 to $1, was in 


Commercial Attache Allport, 


at. 
Paris, 





(Continued on Page 2) 


CONTINENTAL BUYS 


DIVCO DETROIT CORP.; 
FORM SUBSIDIARY 


Detroit, Mich., May 4.—The pur- 
chase by Continental Motors Cor- 
poration of the assets and business | 
of Divco Detroit Corporation, man- 
ufacturers of a special type retail 
milk delivery truck widely used by 
leading dairies, was announced to- 
day by W. R. Angel, president. 

“The Divco milk delivery truck is 
especially designed for multiple-stop 
delivery and is favorably known for 
its economical operation and main- 
tenance,” stated Mr. Angel. “It is 
widely used by leading dairies and | 
has been manufactured by Divco 
Detroit Corp. for over six years, 

“Continental Motors Corporation 
nized a wholly owned sub- 


to carry on this business. Divco 
trucks have ben powered by Conti- 
nental red seal engines exclusively.” 
Directors of Continental Divco 
Company are W. R. Angel; Roger 
Sherman, F. F. Beall, Wallace Swie- 
ner, John Nicol and Craig Keith. 





b. price. 

Both these problems are right up 
the dealer’s alley and Automotive 
Daily News would be pleased to re- 
ceive the opinions of dealers one 
way or the other. In an effort to 
start the ball rolling Automotive 


Daily News has made a survey of 
leading dealers in New York and 
other cities to sound out their views. 

Naturally, there is considerable 
divergence of opinion even in these 
metropolitan areas and even great- 
er divergence may be expected frora 
dealers in smaller cities and rural 
districts. It is from these sections 
Automotive Daily News is most anx- 
ious to hear. 

Proponents of the proposal to re- 
duce the number of models and op- 
tional models now available argue 
that under present conditions it is 
impossible for the average dealer to 
carry in stock all the cars being 
offered by his factory, Asa result the 
customer must await delivery of his 
car from the distributorship or fac. 
tory. This delay often results in a 
lost sale. On the other hand, if the 
dealer were to attempt to stock ail 
models, the cost, due to the amount 
of capital invested, would force the 
average dealer out of business. The 
opponents of the plan, however, 
point out the market today is a 
buyer’s market and the dealer must 
have the car the buyer wants or the 
buyer will go elsewhere to make his 
purchase. The majority of dealers 
interviewed in the metropolitan sec- 
tions do, however, favor the reduc- 
tion in the number of models and 
this opinion is likely to be more 


(Continued on Page 3) 


ST. LOUIS A. D. A. 
NAMES SHOW GROUP 


St. Louis, May 4.—Officers to serve 
the retail automobile dealers for the 
coming year and to be in charge of 


|next year’s show here were elected 


Monday at the annual meeting of 
the St. Louis Automobile Dealers’ 
Association held at Hotel Coronado. 

George M. Berry, president of the 
Berry Motor Car Company, was 
elected prseident of the association 
over Arthur Lindburg, president of 
Arthur R. Lindburg, Inc. 

The long time rule of the body to 
have a truck representative as vice- 
president was followed and E, C. 
Fanner of the General Motors Truck 
Company was chosen to the office. 

Joseph A. Schlecht of the Mil- 
strand Motor Company was re- 
elected to the office of treasurer. 
The post of secretary is continuous 
and is held by Robert E. Lee. 

Three directors to serve two-year 
terms were also chosen. William L. 
Johnson of the Johnson Automobile 
Company, Guy Oliver of the Oliver- 
Cadillac Company, and L. M. Stew- 
art of L. M. Stewart, Inc., were chos- 
en to fill the three vacancies. 
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Cleveland Section §. A. E. 


Elects Many New Members 


Cleveland, O., May 4.—The Cleve- 
Jand section of the S. A, E. has re- 
cently been gathering in an impres- 


sive number of new members. The | 


revised list to date is as follows: 
New S. A. E. Members in Cleveland 
Section 

Willard C. Brown, General Electric 
Company, Nela Park, East Cleveland. 

Ernest J. Witter, White Motor 
Company, Cleveland, O. 

Peter Erseblume, P. O. Box 235, 
Canton. 

Frank G. Harrison, Spun Steel 
Corporation, 2037 Dueber Ave., Can- 
ton. 

Charles H. Ketchell, 2940 Wash- 
ington Building, Cleveland Heights. 

C. H. Martens, Y. M. C. A., Akron. 

E. R. Marbach, Whiteway Stamp- 
ing Company, Cleveland. 


Fred L. Wolf, Ohio Brass Com-| 


pany, Cleveland. 

John M. Wettstone, 
st., Freemont. 

Oscar U. Zerk, 654 Union Trust 
Building, Cleveland. 

Charles H. McCrea, National Mal- 
leable and Steel, Cleveland. 

John E. Hacker, White Company, 
Cleveland. 

Members Who Have Moved Into 

Cleveland District 

Harry G. Smith, 2064 East 88th 
St., Apartment 7, Cleveland. 

Stanley J. Swift, 1764 Radnor 
Road, Cleveland Heights. 

Milton C, Baumann, Great Lakes 
Aircraft Corporation, Cleveland. 

J. M. Klements, 17913 Grovewood 
Ave., Cleveland. 

Merritt H. Adams, 13711 6th Ave., 
Cleveland. 

W. Hamlyn Welch, Firestone Tire 
and Rubber Company, Akron. 

J. E. Foster, Foster Aircraft Com- 
pany, Alliance. 

J. R. Bateman, 3439 Superior Park 
Drive, Cleveland Heights. 

G. C. Frank, Cleveland Heights. 

Paul E. Hemke, Case School of 
Applied Science, Cleveland. 

Snowden E. Lea, Twin Coach 
‘Company, Kent. 

W. W. Cromley, Hercules Motor 
Corp., Canton. 

V. R. De Crow, V-R-D Laborato- 
ries, 12502 Berea Road, Cleveland. 

R. B. Burton, 1560 East 82d St., 
Cleveland. 

Don M. Duncan, 14918 Superior 
Road, Cleveland. 

James R. Owens, 3715 Latmore 
Road, Shaker Heights. 

Robert A. Flum, 888 Englewood 
Road, Cleveland. 

Harry A. Trautman, 2884 Noble 
Road, Cleveland Heights. 

John C. Nulsen, 921-22 Street, N. 
E., Canton. 

T. O. Duggan, Thompson Prod- 
ucts, Inc., 219 Clarkwood Road, | 
Cleveland. | 
Student Members 


213 Lincoln | 


! 


Wilfred D. McNutt, Wooster. 

Walter F,. Greenan, 1087 East 143d 
St., Cleveland. 

Franklin O. Vogelsang, R. R. No. 
3, Canton. 

H. H. Timken, Jr., care of Timken 
Roller Bearing Company, Dueber 
Ave., Canton. 

Charles M. Hannum, 2287 Deming- 
ton Drive, Cleveland Heights. 

Arthur B. Heiberg, 173 North Por- 
tage Path, Akron. 


FREIGHT-CARRYING 
TRUCKS TARGET OF 
RAILROAD LOBBY 


mined effort is being made to drive 
the freight-carrying trucks from the 





highways through an increase in the 
license fees, it is believed here. One 
bill before the Legislature proposes 
an increase of 300 pr cent., but it is 
said the legislators favor a 50 per 
cent. increase over the present rate. 

A powerful lobby has been at work 
here in behalf of the measure. It 
is said the railroads are displaying 
an active interest in the bill, al- 


| though their representatives have 
| not assumed leadership. 


Motor trucks, it is claimed, have 
been slowly eating into the profits 
of the railroads through the trans- 
portation of freight until they have 
become competitors of the railroads 
in carrying freight. 

The lobby is working hard to push 
through the bill for the increased 
license fee without amendment, for 
it is believed that the enactment of 
the measure will spell the doom of 
the truck as competitors with the 


railroads, 


The truck owners are just as 


active in their endeavor to thwart 
the efforts of the opposition lobby. 
Thousands of truck owners are 
affected by the proposed measure 
and they are appealing to their re- 


spective representatives in the Leg- 


islature to vote against the pending 
bill. 


The railroads charge the motor 


trucks with unfair competition, as 
they are compelled to contribute 
toward the construction of the high- 
ways for the use of the trucks. They 
take the position that the trucks 


should be compelled to bear a larger 
share of the cost of road construc- 
tion in the state. 


JOHN N. WILLYS SAILS 


ON LINER BREMEN 


New York, May 4.—John N. Willys, 


Paul H. Kimberlin, 22 South Whit- |chairman of the board of the Willys- 


Bey Ave., Youngstown. 


Overland Company, 


who has re- 
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ORAWING FOR AUTOMOTIVE DAKY NEWS 
BY JOHN BAVERSFELD 





by the R. L. Polk & Co. 


signed as United States ambassador 
to Poland, and Mrs. Willys will sail 
tonight for Europe on the North 
German Ligyd liner Bremen. 

Mr. Willys will arrange his affairs 
preparatory to leaving his post in 
June. 


AKRON ENTERTAINS 
CLEVELAND SECTION 
S. A. E. ON MAY 9 


Cleveland, O., May 4.—On May 9 
the Cleveland section of the Society 
of Automotive Engineers will be en- 
tertained by the city of Akron and 
a most inviting program has been 


arranged. Through the courtesy of 
the Firestone Country Club mem- 
bers will be accorded membership 
courtesies with green fees waived. 
Members may play golf from 12 
o’clock until 5.30 p. m. 

At 3 p. m. there will be a tour 
of the B. F. Goodrich Company 
plant and at 6 p. m. dinner will be 
served in the dining room at the 
Goodyear plant. Hilarious enter- 
tainment has been arranged. 

At 7.30 p. m, there will be an 
open meeting in the Goodyear The- 
ater, and the meeting will adjourn 
in plenty of time for an early re- 
turn to Cleveland. At the open 
meeting J. W. Schade, director of 
research for Goodrich, will speak on 
“New Applications of Rubber from 
a Research Viewpoint.” W. S. Brink, 
development engineer for Firestone, 
will deliver a paper on the “Influ- 
ence of Recent Tire Developments 
on Rim Design.” R. D. Evans, re- 
search technologist for Goodyear, 
will speak on “Air Wheels.” 


G. M. DECLARES 
25C. DIVIDEND 





(Continued from Page 1) 


keeping with the fact that due to 
the downward trend of business the 
corporation’s earnings have not met 
expectations and was in harmony 
with the corporation’s policy of 
maintaining its present strong 
financial position.” 


ROCKNE GAIN IN FIRST 
20 DAYS OF APRIL 


Detroit, May 4.—Deliveries by 
Rockne dealers to retail customers 


been 
bee department. Therefore, it is pleasing to record that the 


| 











SPARKS from JDETROIT 


Air Cushioned Trucks 








Michigan Loses 


7 


Stock Racers Line Up 


L. J. Ouellette 


. 


Bob Janeway 





Olympic a la Cadillac 
Chris Sinsabaugh—Detroit Editor 
NCE reading in the current issue of “Stewart News & 


'S Views,” the house organ of the big truck concern at 
| Buffalo, that the company.is introducing pneumatic air 





I 


| 
| 
| 


| cushion seats, I’ve been asking around Detroit if this is not 


something new in the automobile world. So far no one dis- 
putes the claim of Stewart as to the pioneership of this idea. 
Here we are accepting it as original, particularly as applied 
to trucks. 

As I get it, these cushions supplant the ordinary type of 
seats and are inflated just as you would a tire. It is said that 
they do not “give” when the driver leans heavily against 
them as in applying brakes. The more the driver pushes 
against them the more the air pressure increases to resist 
his thrust. They are said to retain eternally their original 
shape, to be practically punctureproof and with valves and 
fittings interchangeable with regular tire equipment. They 
spell solid comfort for the driver and the cost is $20 for a 
Stewart cab. 

If suitable for trucks, why not passenger cars? 

” 2 7. 

MICHIGAN FACES the likelihood of losing $1,700,000 
on automobile license tags this year. That is the forecast of 
the secretary of state, whose lowdown is that the tag fees 
will drop from $20,188,003 in 1931 to somewhere around 
$18,500,000 in 1932. 

Secretary of State Fitzgerald now has a good line on 
the 1932 outlook, for March 1 was the deadline so far as the 
old plates are concerned. Up to that time only 714,185 pas- 
senger cars had been titled as compared with 799,067 in the 
same period last year. Commercial vehicles also slumped, 
dropping from 102,701 to 85,591. As he reads the signs, 
this means that more of the 100,000 cars that didn’t come up 
for tagging will be junked. 

* 

IT BEGINS TO LOOK as if there is a mighty good 
chance of a near-stock car winning the Indianapolis race 
this year, with three such powerful companies as Studebaker, 
Hudson and Hupmobile enrolling entries. Our interest in 
the classic has been stirred by the first reports from the 
training camp, which tells of Studebaker setting up a pre- 
race record. South Bend phones me that the first of the five 
Studebakers to reach Indianapolis was sent out to see how 
the car could stand the punishment. 

Driven by Gulotta and Johnson, the car covered 660 
miles for an average of 102.6 miles per hour. Inasmuch as 


the record for the five centuries is 101.13 miles per hour, 
the chances of this near-stock job look excellent. Significant 
is the fact that only one quart of oil was added to the supply 
in the tanks for this distance. 

* 7 


FOR THE PAST FIFTEEN YEARS L. J. Ouellette has 
on the Dodge pay roll, most of the time in the advertis- 





* * 


* 


veteran has been stepped up from assistant advertising man- 
ager to the sales staff. Now his new job is that of assistant 
to General Sales Manager A. VanDerZee and Assistant Sales 
Manager William Purvis. 
a 


BOB JANEWAY is handing in his portfolio as head of 
the student activity committee of the Detroit Section of the 
Society of Automotive Engineers at the annual meeting 
Monday night, but he retires with a record of accomplish- 
ment. Under his supervision, five of these meetings for the 
boys were held and there were more than 2,700 students 


* 7 


for the first 20 days in April showed | @ttending. Janeway’s successor will be H. T. Woolson of 


a gain of 140.4 per cent. over retail 


deliveries for the first 20 days in 
March, George M. Graham, vice- 
president of Rockne Motors Corpo- 
ration, announced today. 

“Present indications are that the 
last ten-day period in April will 


show even further gains, while the 
outlook for May is very bright.” 





Chrysler. 


2k * * 


j 
CADILLAC’S OLYMPIC GAMES method of conduct- 
ing a nation-wide salesmen’s contest has stirred the retailers 
to great activity. Points are awarded and one outstanding 
performance so far is the one-day record of activity set yp by 
F. Boucha, a Milwaukee salesman, who made one demonstra- 
tion, got two appraisals and delivered three new cars April. 18, 











Retail Salesmen 






This department is devoted to the interests of the retail sales divi- 
sion of the industry. Salesmen, this is your department. Automotive 
Daily News wants you to get something from this department that will 
help you in your work on the firing line. It wants you to pass on 
your own experiences, successes, failures to help your brother salesmen. 
Send in your story in the form of a letter, or even a postal card, and 
let us get it ready for publication. Your achievement or your mistake 
may help another salesman to make sales or avoid errors that cost 
you commissions, 

Dealers read this page. Give us the benefit of your reactions on 
these problems that affect the work of your salesmen, the men on the 
firing line, the men who bring home the bacon or don’t, 


THE INDISPENSABLE PRINCIPLE 
IN SUCCESSFUL SELLING 


Robert G. Gile of the Gile Merchandising Bureau some 
time ago wrote a brochure on “The Indispensable Principle,” 
which he holds is the foundation that must underlie any suc- 


cessful sales principle. While Mr. Gile’s brochure applies to 
selling in general, the principle he lays down is applicable 
to selling in any field and is particularly true in automobile 
sales effort. We are giving our salesmen readers the benefit 
of his suggestions, somewhat abbreviate from the original 
form: Rd ead ; ee aaa 
“There are people who think the/| again. The clerk felt the money he 
secret of success in selling is to|had spent was wasted. The direct 
dominate the prospect with a glar- mail organization hadn t done much, 
ing eye, hyptonize him with com- according to his views, except change 
pelling personality and drown out/| the wording and the arrangement a 
his feeble resistance with a flood | little. He spent a sleepless week, 
of mellifluous oratory and guide his | Waiting for returns. 

fingers to sign on the dotted line} “To his astonishment they came 
before he recovers from the coma-|i8. When the count was finally 
tose condition. The idea that there| made the returns were from eight 
are as clear cut and as successful | to ten times as great, from the same 
principles in selling as there are in| People and with the same appeal, as 
production, that a sale should fol-| they ever had been before. To be 
low almost as definite and accurate | ©xact, they were increased from an 
a procedure as a piece of material | #Verage of a fraction of 1 per cent. 


being processed in a factory would| to @ return that varied between 5 
seem weird to them. per cent. and 6 per cent. Yet there 


“There is probably no more con- | Was no important difference in any 
vincing proof for such people than respect, except in the application 
to show them that such principles of the ‘indispensable principle’ of 
work even when applied to the | *¢lling. . Se 
hardest of all forms of selling; that Just what is this principle that 














is, when used to make sales through 
the written, instead of the spoken, 
word. 


makes sales? 
“I believe there is no better way 
to express the indispensable prin- 





ciple than the way it has been done 
sane: by the a — ae 

rare ; ‘ prepare thousands of inexperience 
fi bs ee oe ee students to reap an amazing harvest 

{ Mi in te to find it | Of sales selling books, maps, tools 
o nnesota began ine very |and everything else under the sun 
hard to enlarge its sales. 

“The directors decided that the! 
best way out was to develop a mail 
sales department, It was to go after 
the business aggressively; open up 
new territory, start old and inac- 
tive accounts buying again, and in- | 
crease the purchases of active cus- 


“Here’s the story of a striking 


(Continued on Page 10) 


tomers whose commitments were | 
too small to make personal sales} 
profitable. 


“So the manager wrote the ma- 
terial for a full campaign. He put | 
into the writing all his long ton 


A Ford service offer that brought 
good results was the one made re- 


edge of security markets, of bonds, cently by the Lord-Fisher Company, 


mortgages, interest rates, amortiza- 3 
tions redemption dates and all the | °¢ of Duluth’s Ford dealers, 
other minutiae of investments with This offer meant a saving of six 
which the day of statisticians and| dollars to the Ford owner who took 
managers is filled, advantage of it. The offer was 

“For several weeks the manager! printed on a card the size of a 
watched for returns with an eagle} United States penny postal card. 
eye. They came, in a feeble trickle, Here is the complete offer as it 
that little more than paid the|was printed and outlined to Ford 
postage. Optimistically the campaign | owners on the card: 
was continued, more mailings sent Is $6 Worth Saving? This card 
out to the same people; but the/|is worth that much if presented 
trickle refused to swell to a stream.| anytime during the next two weeks 
Gradually the manager lost interest | for the work listed below: 
and in his annual report to the di-| Grind valves, clean carbon, lab- 
rectors the mail campaign, started or and material, including new 
with such high hopes, was forgotten. valves when needed $7.95 

“The time came when all the pre-| Complete greasing and chassis 
pared material was exhausted. The} oil spray .............. pecces $1.00 
clerk in charge of the mailings asked| Tune motor, adjust ignition, 
the manager what to do and was clean the gas system $1.00 
told that it was up to him to get| Wash car, a REAL wash job ..$2. 
results. The clerk was dismayed, It} Change crankcase oil $1.50 
seemed to him that if the material} Total Cost at Regular 
prepared by the manager, who knew Schedule 
far more than he did about securi-|} OUR SPECIAL PRICE NEXT 
ties, failed, his own would be far TWO WEEKS 
more disastrous. In desperation he | You Save ! 
decided to ask advice from some one With the above job we will install 
who had been successful with mail| new piston rings and tighten con- 
selling and sought out an organiza- | necting-rod bearings, furnishing all 
tion specializing in it. They asked |labor and material; regular $8.50 job, 
for and. read all the material that|for only $6. 
had been used, Probably the most| You save $2.50. 

Striking thing about it was the ab- Total saving, $6. 
solute lack of the ‘indispensable Bring this card with you! 
principle.’ LORD-FISHER CO., 

“All that was done w.~ the re- Authorized Ford Dealer, 
arranging of the material used so} ART JOHNSON, Service Manager. 
that it did follow that pvinciple.|} 5314 Grand Ave. Calumet 234. 
Then the campaign was started over' The $6 at the top of the card was 
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A Ford Service Offer That 
Brought Good Results 


By ARTHUR G, PATTERSON 
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USED CAR SALES GAIN 
IN WORCESTER AREA AS 


| 
car sales in this territory are show- 


| their stocks before the real new car 
buying season gets into full swing. 

| The William F. Bennett Company, 
largest Ford commercial car dealer- 
ship in central Massachusetts, has 
|started an intensive advertising 
| campaign to dispose of 332 cars and 
trucks. 

In addition to large newspaper 
space, Bennett is using the radio 
| and operating a “broadcasting wag- 
,on” on the streets of the city. To 
, attract interest in the sale some cars 
{are priced at $7.77, $17.77 and $37.77. 
|The top price in the sale is $473.77. 
| “Yes—we are doing business, 112 
| used cars sold in April,” announces 


~ | the FitzHenry Cadillac Company. 


| Other dealers doing intensive ad- 


'vertising for May business are: L. F. | tried by the Nash Motors Company. | 


'Harris, Inc. Chrysler-Plymouth;|!™ both cases the plan was aban-| 
Buick; | d0ned when other manufacturers | 


Inc., failed to follow, and these companies 


Worcester Buick Company, 

| Worcester Motor Company, 
Ford; Park Avenue Buick Company, 
| Buick; M. E. Tuller Company, Nash; 
|Fay-Barry Motor Company, Ford; 
Henley-Kimball Company, Hudson- 
Essex. 


RAMHORST-REYNOLDS 
TAKE OVER DEALERSHIP 


New Brunswick, N. J.. May 4.— 
The Brunswick Hudson-Essex Com- 
pany, formerly owned and operated 
by Walter B. Reynolds, George W. 
Miller, and Fred W. DeVoe, has been 
taken over by Fred H. Ramhorst 
and Walter B. Reynolds, two veteran 
automobile sales and service men. 
Mr. Ramhorst formerly handled the 
Packard for ten years. He also has 
one of the largest automobile re- 
pair and service stations in this 
city. Mr. Reynolds, who for a num- 
ber of years, was connected with the 
Simplex and Crane Simplex Com- 
pany, has also a number of years 
to his credit in the automobile sales 
and service lines. 


printed in red, as were the two spe- 
cial prices and the name of the 
company. The balance of the card 
was printed in black. Printing the 
contents of the card in two colors 
was very effective in bringing good 
results for this service offer. 


STUDEBAKER ADDS» 
CANADIAN DEALERS 


Toronto, Canada, May 4.—The ap- 
pointment of the following new 
dealers is made by C. N.-Galer, sales 
manager of the Studebaker Corpo- 
ration of Canada, Ltd., from Walker- 
ville, Ont. 

Studebaker—Fortin & Cie, Limited. 
Farnham, Quebec. Rockne—Chute 
Motor Sales, Aylmer, Ontario; Frank 
Wood, Exeter, Ontario; Pettit Motor 
Sales, 400 Cannon St. East Hamil- 
ton, Ontario; Rohrer Brothers, Till- 
sonburg, Ontario; Century Motor 
Sales, Ltd., 2637 Yonge St., Toronto; 
H. Zimmerman & Son, 1102 King- 
ston Road, Toronto; Doyon & 
Lariviere, Rouyn, Quebec; H. M. 
Eisenhauer, Mahone Bay, Novia 
Scotia. Studebaker and Rockne— 
R. J. Ellis, Iroquois, Ontario; N. 
Sargent Picton, Ontario; H. G. 
Fleming, Prescott, Ontario; Beatty’s 
Garage, 2205 Bloor St. West Toronto; 
G. E. Secord & Son, Welland, 
Ontario, Paquin Motor Sales, Hull, | 
Quebec; Packard-Montreal Motor 
Company Ltd., 4026 St. Catherine 
St. West, Montreal; J. O. Dupras, 
St. Hyacinthe, Quebec; Fred Wills, 
Wakefield, Quebec. Pierce-Arrow— 
Eastern Motors, Ltd., Fredericton, 
New Brunswick. ° 


DEALERS START DRIVE | 


| Worcester, Mass., May 4. Used | 
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Dealers Favor Reduction 


(Continued 


|ing substantial increases, with deal-| Widespread among dealers in the 
lers making every effort to clean out }smaller towns and cities. 


Proponents of the proposal to ad- 


In N umber of Car Models 


from Page 1) 


| the factory, the distributor and the 
dealer. 
As to delivered prices being ad- 


vertise the delivered prices of cars| vertised, those participating in the 


rather than the f. o. b. price ad- 


vance the opinion that by so doing 
much of the misunderstanding on 
the part of the public would be re- 
moved. At the present time the 
prospective buyer reads that the 
price of the “Whosis eight” has been 
reduced to $675. When he appears 


have the new package wrapped and 
sent to his home he finds that the 
delivered priced is actually $850, or 
thereabout. As a result the prospec- 
tive buyer feels the dealer is putting 
something over on him and even 
though he buys he still feels that he 
has been gypped. 

The plan of advertising delivered 
prices of cars is not, however, new. 
Hudson-Essex attempted this plan 
a few years ago and it was also 


found that in the mind of the public 


their prices were higher than those | 


of the other companies. 
Opponents of the plan argue that 
on a nation-wide scale it is dif- 
ficult to advertise delivered prices. 
To do this it would be necessary 
to either eliminate all-prices from 
national advertisements or in such 
media still retain the f. o. b. price. 
The delivered prices then would 
have to k~ advertised in local news- 
papers covering only the field in 
which such prices were effective. 
Another plan would be to advertise 
the complete car cost and let the 
dealer add only freight charges. 


at the dealer’s showroom ready to 


| A. D. N. symposium think that such 
| a practice is good only if every 
; one does it; that it wouldn’t work 
out if some did and others didn’t. 

While both these problems have 
| been talked of in the industry for 
| some time, it has remained for the 
|N. A. C. C. to bring them into the 
limelight through discussions - at 
| the monthly meeting of the sales 
|; managers’ committee of the cham- 
|ber. Detroit evidently would favor 
| votes in the affirmative on the first 
|} and unanimous action of the fac- 
tories on the second, 

Those who have expressed their 
views on these two subjects include 
several of the leading dealers and 
| distributors in the city—Aaron De 


| Roy of Hudson-Essex, George E, 
| Clarke of Hupmobile, Charles R, 
| Brady of Oldsmobile, Jack Clark 


of Auburn, I, L. Funston of Stude- 
baker and C. G. Abbott of Rockne. 
The last named is president of the 
Detroit Automobile Dealers’ Asso< 
ciation, 

“The dealer would profit through 
the reduction in the number of 
models and options,” said Abbott, 
“As it stands now, the small dealer 
is unable to carry complete lines, 
there are so many models and so 
many options. He has to be cau- 
tious in his ordering, for if he 
guesses wrong he is unable to meet 
the demands of his prospects. It 
is just as tough for the distributor. 
I think the dealers would not ob- 
ject to universal advertising of de- 
livered prices, for as it is now 
they always talk delivered prices, 
regardless of the national advertis- 


C. Christainson, sales manager of 
the Warren-Nash Company in New 
York, told Automotive Daily News 


ing.” ’ 
“The movement to cut down on 


that he would favor advertising de- 
livered prices with the understand- 
ing that all other companies would 
follow the same plan. Mr. Christian. 
son declared, however, that the 
present wide range of models and 
options are a valuable sales asset 
particularly in the metropolitan 
areas. 

A. W. Pickett of the Willys-Over- 
land Company in New York ex- 
pressed himself as very much in 
favor of cutting down the present 
number of models and options and 
declared that in his opinion such 
action would not materially reduce 
the number of sales. On the ques- 
tion of advertising delivered prices 
rather than f. o. b. prices, Mr. 
Pickett was non-committa] and de- 
clared that he felt such problems 
should be left to the factories for 
decision, In regard to both ques- 
tions he said that the united action 
of all manufacturers would be a de- 
ciding factor in determining the 


| success or failure of any such plans. 


H. L. Boehm, sales manager of 
Hudson-Essex in New York, also fa- 
vored a reduction in the present 
number of models, but also was non- 
committal in regard to the plan to 


| advertise the delivered prices of cars 


rather than the f. o. b. prices. 
F. L. Yarrington, general mana- 





pany in New York, said that the 
decision to advertise delivered prices 
would have little or no bearing on 
sales of cars so far as his com- 
pany is concerned, due to the fact 
that there is very little differential 
between the f. o. b. and delivered 
price at the present time. He said, 
however, that he would lean toward 
the plan to advertise delivered prices 
with the understanding that all 
other companies would do likewise. 
In regard to the reduction of the 
number of models, he said he felt 
such a plan would be beneficial to 
both manufacturer and dealer. 


By CHRIS SINSABAUGH 
Detroit, May 4.—Distributors and 


|dealers your correspondent talked 


with today regarding too many mod- 
els and too many options appar- 
ently are unanimous in the opinion 
that there are too many models and 
too many options for the good of 


ger of the Buick Motor Car Com- | 


the number of models and options 
is a good thing,” Aaron De Roy 
said.” In general there are too 
many variations for the good of the 
industry, and both factory and 
dealer are handicapped by the 
multiplicity of models they have to 
make and Sell. 

“T am in favor of advertising de- 
livered prices, but only in the event 
that every one follows the same 
practice. Unless it was unanimous, 
I wouldn't be for it.” 

Jack Evans of Seebaldt-Evans, 
handling Auburn, De Soto and 
Plymouth, feels that the manufac- 
turers are largely responsible for 
there being too many models and 
options. He thinks it is overdone 
and brought about by the factories 
trying to get into every price class 
possible through variations in 
models. As for delivered prices, he 
thinks the factories should include 
all equipment in the advertised list 
|so that all the dealer has to do is 
to add the freight. 

George Clark, Hupmobile dis- 
tributor, has concrete evidence of 











the value of cutting down on 
models and options. Last year 
Hupmobile had five chassis, with 


|some 400 variations in the way of 
| options. This year there are three 
chassis and the options have been 
reduced about half. So far as 
Clarke can see that has not been 
any handicap and both factory and 
distributor benefit. Options are an 
unnecessary evil, he thinks, while 
as for delivered prices, he, like all 
the others, would favor it only in 
case it was the universal practice. 

“The public would buy just as 
readily if we had fewer models and 
fewer options,” said Charles Brady 
of Oldsmobile. “After all, it is the 
car itself the dealer is selling and 
if the car meets public favor it is 
not necessary to go very far in the 
way of optional equipment.” 

Too many options rather than too 
many models is the fly in the oint- 
| ment as discovered by I. L. Funston, 
| manager of the Studebaker branch. 
| He finds that often too many op- 
| tions retard business when the cus- 
| tomer desires something a little dif- 

ferent than is on the floor, caus- 
|} ing a delay sometimes of a couple 


(Continued on Page 4) 
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A Labor for Hercules 


HERE seems to be a bit of wonderment among the rank 
and file that so great a production genius as Henry Ford 
should take so long to get under way with the building of a 
new car. The man in the street hears that the Ford company 
is going to produce a new eight cylinder line and he imme- 
diately begins looking around for the models in driver hands. 
This attitude is simply because the man in the street has 


not the faintest idea of the staggering job that a big com- 
pany has on its hands in designing and then getting into 
production on a totally new vehicle. 

Take the Ford company as an example of just what 
must be done to get production running smoothly on a new 
line. Here is a car that will be built at the rate of five to 
eight thousand a day, when it gets into full production. The 
manufacturer buys many parts from specialists of various 
sorts. We do not mean to be specific because we do not know 
exactly what parts come from outside and what are made in 
the plant. But it is possible that the Ford production man 
must arrange to have several thousand parts makers produce 
their particular specialties and start feeding them into the 
home plant and assembly plants on a definite schedule of 
daily quantity. The call may be for five thousand clutches, 
twenty-five thousand wheels, the same number of tires, five 
thousand generators, five thousand distributors, twenty 
thousand gears and unnumbered thousands of small parts 
and pieces of equipment flowing steadily into a dozen plants 
every day. 

The production department has to get all these countless 
parts and units in production and then arrange to have them 
into the plants. The failure of just one part will tie-up the 
whole production schedule. The task of co-ordinating effort 
in thousands of factories and then co-ordinating transporta- 
tion of the parts to the plants and getting the finished prod- 
uct out is a labor that would make Hercules dizzy. 

No wonder there are delays and backings and fillings in 
the early stages of such an operation. But once the produc- 
tion department has the initial difficulties smoothed out, the 
output of vehicles is lifted with bewildering rapidity. In the 
present instance with Ford we have an idea that now that 
the initial difficulties have been overcome, production will 
swing upward very fast. From an output of perhaps 17,000 
or 18,000 in April, the Ford organization will probably pass 
the 40, 000 mark in May and it is quite possible that it will 
go very far ahead of that level. Certainly the modern auto- 
motive production man is a miracte worker. 


Just What It Means 


OMETIMES we rather tend to pass over such matters as 

tax burdens without analyzing them to find out exactly 
what they mean to us peesonenr. We got so used to talking 
about billions during the hysterical days of the war that we 
forget just what a few millions in added taxes do to our per- 
sonal pocketbooks. 

Speaking the other day of the proposed Federal excise 
tax of 3 per cent. on passenger cars, J. Borton Weeks, presi- 
dent of the A. M. A., pointed out some interesting things 
about this levy that would escape most of us. 

Mr. Weeks says that this tax would amount to a levy of 
from 10 to 25 cents per hour on every hour’s driving done in 
the United States during the year. It would be exactly the 
same as putting a Federal collector in the car to demand from 
10 to 25 cents each time an hour ticked off. Put in another 
way, this Federal impost would amount to about half a cent 
per mile of driving. 

That putsquite a different face on the matter. It is all 
well enough to hear and pay no attention to the proposal to 
raise two or three hundred millions of dollars from a new 
tax on cars, but how does it seem when you know that this 
measure will add half a cent to your costs every time you 
drive a mile? 
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Trade Association News 





Rhode Island Truck Ass’n 
To Hold Annual Meeting 


On Thursday evening, May 19, the 
Rhode Island Motor Truck Owners 
Association will hold its banquet 
and annual meeting at the Shrine 
Club, 46 Aborn St., Providence, R. I. 

An interesting program has been 
lined up, with not too much busi- 
ness. The election of directors for 
the coming year will be the prin- 
cipal business function of the eve- 
ning. 


After this has been disposed of 
there will follow a_ well-rounded 
program of entertainment, with 
Harry Sandanger acting as toast- 
master. Larue Brown of the truck 
department of the N. A. C, C, is 
down for a talk. 

It is hoped to make this the most 
successful annual event in the his- 
tory of the association. All mem- 
bers are urged to make a special 
effort to be on hand. 





Dealers Favor 


Reduction 


In Number of Car Models 


(Continued from Page 3) 





of weeks before delivery can be ef- 
fected, so Funston tries to sell what 
he has on the floor. 

Illustrative of his thoughts on too 
many models, he points to 1928, the 
banner year, when the industry as 
a whole had fewer models, yet sold 
far more cars. 

Delivery prices is something he 
does not worry over, for, he Says, 
not more than one in a hundred 
point out the difference between 
f. o. b. and asking prices. 


By K. H. LANSING 
Philadelphia, Pa., May 4.—A ma- 
jority of distributors interviewed 
here favor plan to have factories 


reduce the number of their models, 
but dealers questioned incline more 
to view that the more models the 
more sales opportunities, Most dis- 
tributors expressed little disfavor or 
indifference toward advertising de- 
livered prices of cars, Some say im- 
practical. 

H. L. Peterson, president Marmon 
Philadelphia Company, said: “Re- 
ducing the number of models is 
right idea and recently our factory 
has done so. Fewer models would 
greatly simplify problem of selec- 


| COMING EVENTS | 


MAY 


1- 8—Penzan, Poland. Internationa! Fair. 
2- 6—Philadelphia, Pa. American Society 
of Mechanica] Engineers, manage- 
ment division meeting. 
4- 6—Honolulu, Hawaii. National 


eign Trade Council. 
4- 7—Dublin, Ireland. Commercial] Car 


Show. 
7-11—Cleveland, 0. American Society for 


For- 


Testing Materials, meeting. 

TUS Remnoeet, Hungary. Internationa) 

12-13—Cleveland, 0. American Gear 
seenuenevarers Association, meet- 
ing. 

14-15—Atlantic City, N. J. Annual con- 
vention New Jerse Automotive 


otel Jefferson. 
United States 


Trade Association, 
16-20—San Francisco, Cal. 


Chamber of Commerce, annual 
meeting. 

19-20—Chicago, Ill. National Battery 
Manufacturers Association meet- 


ing, Hotel Sherman. 

23-28—Chicago, Ill, Radio Manufacturers 
Association, Hote] Sher- 
man, 


meeting, 


JUNE 
Paris, France.—International Auto- 
mobile Manufacturers Association 
sixth annual Motor Transport 

Congress. 
1- 3—Tulsa, Okla. 
oeerete, mid-year meeting, 

el. 


Ho 

8-11—State College, Pa. American S8o- 
ciety of Mechanical Engineers, Na- 
tional Oil and Gas Sone 

12-17—White Sulphur Springs, W. Va. 
Soares of Automotive "Engineers, 

ummer meeting. 

20- 24—Atlantic City, N. 
ciety for Testing Materials, annua) 
meeting, Chalfonte-Haddon Hall. 


American Petroleum 
Mayo 


J. American~So- 


JULY 
8—France. Grand Prix Automobile 
ace 
5- 9—Southampton, England. Commer- 


cial Car Show. 
9-10—Belgium. Grand Prix Automobile 


Race. 
17—Germany. Grand Prix Automobile 
Wales. 


ace. 
20-22—Llandrindod, 

Car Show. 
OCTOBER 


3- 7—Washington, D. C. Nationa) Safety 
Council, meeting. 

8- 7—Buffalo, N. ¥. S rational Meta! Ex- 

osition, 174th Regiment Armory 

. H. Eisenman, 7016 Euclid Ave., 


Commercia! 


Cleveland, director. 
3- 7—Buffalo, N. ¥. National Meta! 
Congress. Sponsored by American 
Society for Stee] Treating, with co- 
operation of American Society of 
Mechanical Engineers, Institute of 
Metals and Iron and Stee] Divisions 
of American Institute of Mining 
and Metallurgical Engineers, Ameri- 
can Welding Society, Wire Associa- 


tion 
13-22—London, England, Olympia Show. 


tion for customers. I do not believe 
advertising delivered prices would 
be practical at this time because 
there must be variation between fig- 
ures nationally advertised and those 
that must be established in each 
individual community, but I believe 
having advertised prices cover ac. 
cepted equipment.” 

Albert Moody, vice-president Rob- 
erts Nash Motor Company, said: “As 
distributors we would welcome any 
change by the entire industry that 
would reduce yearly number of 
models and our own inventory. The 
burden on the distributor as to paint, 


/glass and upholstery is such that it 


is almost impossible to show com- 
plete line of models. A year and a 
half ago we went further in adver- 
tising delivered prices than did 
others. We returned to advertising 
list prices because competitors’ ad- 
vertised figures did not include cer- 
tain items of equipment that made 
their prices appear lower than ours.” 

M. E. Bushong, president Bush- 
ong Motors, Inc., Oakland-Pontiac 
distributors, said: “If it were possi. 
ble for car manufacturers to limit 
their production to six standard 
models it would benefit the industry 
as a wohle, and if it were possible 
to get all factories to standardize 
delivery prices it would be beneficial 
to the trade to advertise the deliv- 
ered prices.” 

H. C. Burdsall, secretary-treas- 
urer, Harper & Harper, Hupmoble 
distributors, said: “The number of 
models stocked does not make much 
difference to us, as we do not have 
today more than enough to sell. Our 
trouble is mainly with demand for 
changes in paint, upholstery and 
glass, True, customers do not like 


to trouble to work out difference 
between list and delivered prices 
and while business men realize there 
must be variation general public are 
not business men, 

“If delivered price is advertised in 
local newspaper it will differ from 
list price advertised in nationally 
circulated magazine, and two prices 
confuse public.” 

Walter §S. Townsend, president 
Townsend Motor Company, Frank- 
lin distributor, said: “I think any 
concern that stocks cars would be 
glad to have fewer models in its 
inventory. We have about enough 
now to provide good selection. We 
have eliminated custom bodies and 
that has simplified our problem.” 


CRUDE OIL OUTPUT 
AND IMPORTS DROP 


New York, May 4.—The American 
Petroleum Institute estimates that 
the daily average gross crude oil 
production in the United States for 
the week ended April 30 was 2,177,- 
500 barrels, as compared with 2,267,- 


900 barrels for the preceding week, 
a decrease of 90,400 barrels. The 
daily average production east of 
California was 1,659,900 barrels, as 
compared with 1,747,600 barrels, a 
decrease of 87,700 barrels. 

Imports of petroleum (crude and 
refined oils) at the principal United 
States ports for the week ended 
April 30 totaled 1,635,000 barrels, a 
daily average of 233,571 barrels, com- 
pared with 3,459,000 barrels, a daily 
average of 494,143 barrels for the 
week ended April 23, and a daily 
average of 337,714 barrels for the 
four weeks ended April 30. 


HUDSON REPORTS SHARP 
INCREASE IN SALES 


Detroit, May 4—Hudson Motor 
Car Company reports a sharp up- 
turn in current retail sales of Hud- 
son and Essex cars. The week ended 
April 30 reached a high point for 
the year and was the best week since 
early last July. 

Last week’s sales were 15 per cent. 
higher than the week previous, top- 
ping a series of successive increases 
which started the third week of 
March. The sales for the last three 
weeks of April were 27 per cent. 
above the corresponding period a 
year ago. 





BUSINESS FAILURES 
New York, May 4.—Business de- 
faults continued to increase, both 
in number and liabilities, despite 
the normal tendency to decrease at 
this time, Bradstreet’s reports. The 
number of failures rose from 603 to 
610 in the week of April 28, a gain of 
1.2 per cent. over the previous week, 
as against a normal expected drop 
of 6.3 per cent. Liabilities in the 

same period increased heavily. 





feature 
Unusually Comfortable Rooms, 
Rates Starting at $2.50 
and the 
Finest Food in their Respective Cities 
Tr 
In CLEVELAND its 


THE HOLLENDEN 


ELMER HOGREN, Manager 


1050 ROOMS 
4-Station Radio Speaker in Every Room 


- 1050 BATHS 


In COLUMBUS its 


THE NEIL HOUSE 


TOM A. SABREY, Manager 


655 ROOMS 


- 655 BATHS 


In AKRON its 


THE MAYFLOWER 


C.J. FITZPATRICK, Manager 


450 ROOMS 


e 450 BATHS 


4-Station Radio Speaker in Every Room 


All DeWitt ae 





ated Hotels are in the Heart 
eir Respective Cities 
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HOW MUCH POWER CAN AN ENGINE PRODUCE? 


Herewith is the 


of the graphs accompanying 
Much 
Power Can an Engine Pro- 
duce?” read before the Chi- 
The 
article, by Earl Bartholomew, 


the paper on “How 


cago Section, S. A. E. 


director electrical laboratory, 
and Homer H. Dido, Ethyl 


was 


Gasoline Corporation, 


conc’ ided in the Automotive 


Daily News yesterday. 
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to Combined Inertia Forces and Gas Pressure for an Eight 
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PERMITE FLEET SALES pany. Five meetings, in widely 


MANAGER AIDS JOBBERS 
WITH DEALER MEETINGS 


Enthusiastic dealer meetings staged 
by Permite jobbers in various sec- 
tions of the country, at which W. H. 
Washburne, fleet sales manager for 
Aluminum Industries, Inc., was one 
of the chief speakers, lent color to 
predictions of an upward trend in 


scattered zones, were participated in 
by repair and garage men in large 
numbers. 


During the latter part of March 
the Wolf Auto Supply Company of 
Paris and Mattoon, Ill., held meet- 
ings in each city, Washburne ad- 
dressing seventy-five garage and re- 
pair men in the former city, and 100 
in the latter. 

The Northern Auto Parts Com- 





the parts industry, according to re-/ pany staged a big meeting April 1, 


ports reaching the Cincinnati com- 


at Travers City, Mich., at which 250 





were in attendance from thirty sur- 
rounding towns. A parts display was 
held in the basement of the Park 
Place Hotel, at’ which thirty manu- 
facturers had exhibits, April 4. 
Whalen & Fennell of Yonkers, N. Y., 
entertained fifty garage and repair 
men at a meeting which Washburne 
addressed on the subject of “Main- 
tenance Market Analysis.” 

A gathering of 600 at Troy, N. Y., 
April 8, heard him discuss “Profit- 
able Maintenance Business and How 
to Develop It.” 
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New Rotary Type Vertical 
Milling Machine 





The Kearney & Trecker Corp., 
Milwaukee, Wis., is putting out a 
new rotary type vertical milling ma- 


chine, designed for high speed pro- 
duction work. 

The manufacturer states that this 
new machine has strength and rig- 
idity with the high speeds and fast 
feeds needed for application to 
tungsten and tantalum-carbide cut- 
ters. The machine is recommended 
for such operations as face, side and 
straddle milling, slotting, form cut- 
ting and the finishing of radial 
faces. 

The table is 36 inches in diameter 
and is driven by a large worm wheel, 
solidly mounted on the bottom side. 
There are eighteen table feed 
changes by means of pick-off gears. 
Changes are made in the feed 
change box, placed at the front of 
the machine next to the control 
levers. The table feed ratio is 40 
to 1, so that the full benefits of the 
newer cutting materials may be 
gained even in cases where the cut 
is light or where the material being 
machined is soft, such as aluminum, 
where unusually fast feeds are de- 
sired. 

Two feed rates are produced for 
the table, one the normal feed and 
the other the power rapid traverse. 
The table may be fed at the selected 
feed rate through the cut, and then 
it can be engaged in rapid traverse 
at the rate of 240 inches per minute 





to the next station, after which the 
normal] rate can be engaged again. 
Control of the table is by means of 
two levers, one at the right for di- 
rectional control and one at the 
front of the bed for controlling table 
movement, either normal feed or 
power traverse. A crank is located 
at the end of the bed for manual 
movement of the table in either di- 
rection to aid in setting up. 

Either a single or a double spindle 
nead may be had as desired. Special 
heads with one or more spindles in 
any position or combination may 
also be had. Spindle speeds may be 
had in ranges of 15 to 150; 20 to 
200; 30 to 300, and 50 to 500. There 
are eighteen changes in any of these 
options. The speed changes for the 
head are made in the box on top 
of the upright and are governed by 
pick-off gears. 

The capacity of this machine is 
as follows: Vertical adjustment of 
spindle ten inches; maximum dis- 
tance from face of spindle to top 
of table fourteen inches; minimum 
distance from face of spindle to 
table top four inches; cross adjust- 
ment of the head 8% inches; maxi- 
mum distance from the center line 
of the table to the center dine of 
the spindle 1644 inches; minmum 
distance center line of table to center 
line of spindle eight inches. 

In the machine bed are located a 
reservoir for cutter coolant and an- 
other for lubricant. 


SAVAGE NIBBLING 
MACHINE 


The W. J. Savage Co., Inc., Knox- 
ville, Tenn., has developed a new 
model with a number of improve- 
ments of its nibbling machine. The 
capacity of this machine is now one- 
half inch. The revolving head has 
been re-designed and the construc- 
tion changed to give added strength 
to the cutting members. 

The stripper has been re-designed, 
bearing surfaces have been increased 
and quick-acting adjustments have 
been added to enable the machine 
to handle heavier material. The 
chip box has been recessed. Heayie" 
construction has been used through- 
out. A multiple V-belt drive has 
been adopted to lessen the time lost 
through belt slippage. This design 
is also intended to prevent trans- 
mission of shocks from the machine 
to the motor. Complete safety 
equipment is provided. Motor bases 
are adjustable to permit any neces- 
sary take-up. 

The cutting tools have been im- 
proved and tool holders are pro- 
vided. Provision is made for cutting 
either to the line or by template. 
Cutting tools of proper design are 
furnished for each operation. 

A harcened gag is provided for| 
positive control, enabling the oper- 
ator to engage or disengage the cut- 





ting assembly at a moment’s notice, 
This operation raises the ram when 
disengaged, lifting the cutting tool 
clear of the cut, giving the operator 
a clear view of the cut. Sheets may 
be placed in position for cutting 
without adjusting the tool for 
clearance. Simply pulling down the 
gag lever at the top of the machine 
engages the mechanism. 

In the crosshead is a heavy ec- 
centric which absorbs the thrust 
at each stroke. Laminated shims 
on the crosshead permit compensa- 
tion for normal wear. The front 
bearing on the drive shaft is heavily 
bushed. 

The operator raises or lowers the 
ram as necessary by adjusting a 
ram lock nut and a bushing adjust- 
ing nut permits compensation for 
wear in the ram bushing. The ram 
bushing is of the split taper type 
fitted in the ram housing. The re- 
volving head is a split assembly, re- 
movable when necessary, with ad- 
justing nuts on each side. Adjust- 
ing nuts in the die block make it 
possible to adjust dies. Locking 
screws are fitted, one for the die 
and one for the adjusting screw. 
The steel stripper has a micrometer 
type adjusting screw and a quick 
acting adjustment nut locks the 
stripper in place. 


CLASSIFIER ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 
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¥% On To the S. J 


_ Engineers, Production Men a 


Fast Service 
Engineers, production men e 


who will gather at White SUMMER MEE" 
DISTRIBIt 



















Sulphur Springs will get 
copies of Automotive Daily 
News every day during the 
meeting. Rapid service and 


daily publication will again Where? > 

produce a degree of inter- At White Sulphur Springs, 

est matched only by that West Virginia 

of our — in — How Mu 

years. Advertisers who . : 

want to reach the industry SLED copies — th 
And 


while its important repre- 
sentatives are thinking and 
discussing engineering mat- 
ters should use the S. A. E. 
issues of this publication. 
One every day during the 
meeting. 


Distribution of the S. A, E. iss 
News will include 3,000 additi 
to those engineers, productior 
officials who cannot attend th 
daily print orders will approx 


WHAT THEY SAID LAST YEAR 


Every day during last year’s summer meeting, those in attendance were provided with. . 
copies of Automotive Daily News. That the service was appreciated and considered 
valuable may be judged from these two letters received after the last meeting: 


“IT wish to compliment you very much on the way you handled 
the S. A. E. meeting at White Sulphur Springs. 

“The papers which were received there every morning were real 
newspapers in every respect, in addition to the fact that almost all the 
reading matter was of direct interest to all the S. A. E. members.— 
Cornelius T. Myers, Pres., Chassis Lubricating Co., Rahway, N. J.” 


“T think your service during the meeting was very commendable 
and I am sure that many others appreciated it as much as I did.”— 
H. K. Porter, General Sales Manager, Hyatt Roller Bearing Co., 
Newark, N. J. 


Space reservations made early 


Forms close two days prece 
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A. E. Meeting 


m and Other Factory Officials 


A ' } Discussions Printed Daily 
* e Papers to be read at the 

meeting and the important 
discussions following the 


MEETING ISSUES papers will be printed in 


Automotive Daily News 


RIBUTION during the week of the 


meeting. In addition there 








ais, a When? will be engineering and 
ngs, June 12th to 17th production news from all 

Inclusive other branches of the in- 
How Maeh? dustry together with latest 


registration figures and 
spot news of interest to 

And every one. Service of this 
A. E. issues of Automotive Daily kind is supplied only by 
00 additional copies to be mailed this publication whose edi- 
oduction men and other factory Sosies sepeenemtatees ate 
4 th ° Th located in important cities 
ittend the summer meeting. e satel gi citi. dite 


| approximate 15,000 copies. country. 


nily to those in attendance 








ADVANTAGES 


. While the regular circulation of Automotive Daily News includes over 9,000 readers in 
automotive plants, to be certain that advertisers get the greatest value for their money, 
we mail copies to the entire engineering and production list whether at the meeting or 
not. At no time during the year can advertisers reach the industry at such low cost. 
Regular rates apply so that an insertion every day may be used at a cost insignificant 
with the results that should accrue. Advertisers may be sure ad. copy will be seen, that 
the reader interest of the paper is high, that the daily repetition of advertising to the 
engineers is highly beneficial and only possible in Automotive Daily News. Other 
advantages include the economy of less-than-page copy making possible a schedule for 
the week at the cost of the usual page; also the fact that many persons see each copy 


of the paper. 


early will insure best positions. Automotive Baily News 


H. A. TARANTOUS, Bus, Mgr., 350 HUDSON STREET, N. Y. C. 


preceding publication dates. DETROIT OFFICE: Ges. M Scum, Manage 


Fisher Building, Detroit, Mich. 


WESTERN OFFICE: Willard R. Cotton, Manager 
333 Ne. Michigan Ave., Chicago, Ill. 
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BAY STATE TOOL 
PRODUCING A NEW 
STYLE OF DIE SET 


Springfield, Mass., May 4.—A new 
style of die set that permits a die to 
be assembled on an insert plate and 


thus enables the same die set to be 
used many times on various jobs is 
being put in manufacture by the 
Bay State Tool and Machine Com- 
pany of this city. This plan is said 
to afford a large saving in cost 
while being more convenient than 
the usual way of assembling the dies. 

This method of assembly makes it 
unnecessary to handle the whole die 
set in this operation, which is quite 
an advantage, inasmuch as_ the 
weight may run to 100 pounds or 
more in some cases. The die is as- 
sembled on the insert and then put 
into the die set. The inserts, one 
for the die holder and another for 
the punch holder, are accurately 
machined to fit the plates that in- 
close them and to which they are 


States E 
| & 
< o 
Iinois 1 _ | 7 
Illinois, 1931 | 408| 33| 


I 


New York city, are included in the New York state total. 


AUBURN: GROUP 


secured by screws. The arrange- 
ment does away for the most part 
with dowel pins. Only a few min- 


utes are required to change the dies 
to make ready for a new job, and 
this can be done without removing 
the die set from the bed of the 
press. 

The main purpose of the inven- 
tion is to reduce the cost of tools in 
production work that involves the 
use of die-sets. The practice at 
present is to purchase a standard 
die set comprising punch holder and 
die holder and their guide pins and 
bushings, and install therein a set 
of tools particularly designed for one 
job. When the job is completed the 
whole set of tools including the die 
set, is discarded. The die sets are 
carefully machined, hardened tool 
steel, pins and bushings installed 
therein, and carefully aligned and 
tested, all of which involves con- 
siderable expense. The efficient 
life of these die sets, as a rule, is far 
greater than is required for the 
particular work for which they are 
used, but because of the cutting, 
drilling, etc., required for the in- 


stallation of the tools it is generally 


CUMULATIVE NEW PASSENGER CAR 


found impossible, or at least imprac- | 
tical, to use them for any purpose. 
For this reason it is not uncommon 
experience for the tool cost for a 
particular work to equal or exceed 
the cost of production of the work 
itself, 

To overcome this difficulty, 
Charles D. Gaudreau of the Bay 
State Tool and Machine Company 
conceived the idea of a die set that 
could be used repeatedly and in 
which a great variety of dies could 
be installed interchangeably, thus 
treating a large part of the die set 
as a permanent investment. By 
means of a central removable sec- 
tion, made in various styles and 
Shapes to suit different jobs, the 
sacrifice of labor and material in 
changing from one work to another 
is reduced to the minimum. Appli- 
cation has been made for a patent 
on the invention. 

The series of die sets consist of 
twenty-eight sizes, and for each of 
these are twelve different removable 
inserts. These inserts are of such 
variety that they can be used, it is 
said, to produce 198 combinations 
for each size of die set, or a total of 
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In this table 46 states and the District of Columbia 
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FOREIGN TRADE 


OPPORTUNITIES 





Washington, D. C., May 4.—For- 
eign automotive trade opportunities 
just announced by the automotive 


division of the bureau of foreign 
and domestic commerce of the De- 
partment of Commerce are listed 
below. 

Additional information may be 


5,544 combinations for the twenty- 
eight sizes of die sets. The insert 
may project from the surrounding 
surface or it may be depressed; it 
may embody any peculiar charac- 
teristic or combination among many 
that are encountered in a_ tool- 
maker’s work, including reinforcing 
for height or weight or the use of 
a spring pad in connection. The 
insert is boxed and machined to a 
standard size and held secure by 
screws. The improved sets are made 
of semi-steel and are equipped with 
standard hardened and_ ground 


shouldered bushing and guide posts. 
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GENERAL MOTORS GROUP 


obtained from the bureau and its 
district and co-operative offices by 
duly registered firms or individuals 
upon written request, giving the op- 
portunity number. 

57484—Winnipeg, Canada; agency 
for ash containers, with suction cup, 
for use on dashboards of automo- 
biles. 

57481—Winnipeg, Canada; agency 
for automobile accessories, garage 
equipment and tools. 

57403—Milan, Italy; agency for 
automobile jacks, tire vulcanizing - 
equipment and compressors and air 
towers for garages. 


57421—Malmo, Sweden; 
for automobile parts. 

57483 — Amsterdam, Netherlands; 
purchase of automobile replacement - 
parts. 

57453 — Prague, Czecho-Slovakia; 
agency for automobile searchlights, 
electric bulbs, small jacks, heaters, 
spark: plugs, cables and shock ab- 
sorbers., 

57482—London, Canada; agency 
for automobile specialties and ga- 
rage tools. 

57452 — Geneva, 
agency for automobiles. 


agency 


Switzerland; 
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Figures in this table are from R, L. Polk & Co, of Detroit, with the exception of IMinois, which are supplied by the Robinson Advertising Service, Springfield, Ill., and 


























Some of this data has been published previously, but it is given here complete for the convenience of 
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Wyoming | —s 3 i! J _ ii siG,CCTT «43 46| [ “46 | 35] 1; —«136| ag 12 13} ~ 197 
Dist. of Columbia j 41| 40) 42 51| 174 48) 8| 56 | 68] 8| 414| 2 43 6 
pe teal ssa 7603 | 349} 6280} -1018| 29185 448, 2997) , 4858/ 
Group Total 1119 | | 16062 l | 7952 | hss ] l ] | 44786 
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Seeing Ourselves as Others 
See Us— 


In a recent issue of our esteemed 
British contemporary, the Autocar, 
the leading article is called “Motor- 
ing in America,” by E. Miles Knolles, 
with a subtitle, “Where Cars in 
America Differ From Those in Other 
Countries—and Why.” If we had 
not read with our own little eyes, we 
would not have thought it possible 
that so much misinformation could 
be packed into two pages of type. 
Mr. Knolles assures us that 90 per 
cent. of America’s cars are “used 
solely in town work and in dead flat 
country.” He has discovered that 
New York is “situated on a tiny 
island, and the majority of its cars 
never leave that island.” 

Oh, dear Mr. Knolles, you have 
missed the reason why New York 
cars stay strictly on their own little 





island; they do so because the In- 
dians who live on the reservations 


















Totals 
Illinois | 185) 73) 
Illinois, 1931 | 366| 
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152, 


that i ian canealatale encircle our metrop- 
olis scalp and eat any motorists 
found driving anywhere except in 
dead flat country. 

Anyway, here is how Mr. 
feels about it: 

“Why is the performance of the 
typical United States machine in 
America different from that of 
British or Continental cars? Why 
should it excel even occasionally its 
more expensive European prototype? 
And why should the curious ano- 
maly exist that the American veh- 
icle, while superior in certain re- 
spects, is inferior in others? 

“The answer lies in the fact that 
American cars are designed to meet 
a set of conditions totally distinct 
from those existing elsewhere, and 
that only accidentally do they em- 
body certain features which appeal 
to the colonial buyer. 

“There are many different makes 


Knolles 


of cars produced in America, but} Mississippi, but for the flood banks. 


comparatively few are known in 
this country. Those that are sold 
in Great Britain are modified con- 
siderably to meet the special needs 
of the English driver. 

“The American manufacturer sets 
out to build a standardized product 
for a standardized people, living in 
a standardized environment. He is 
not interested in the man or the 
locality requiring something a bit— 
or a lot—different. If 90. per cent. 
of his market can be satisfied with 
his standard product, then ihe dis- 
Satisfied 10 per cent. must remain 
dissatisfied. He cannot help them. 

“Now, 90 per cent. of America’s 
cars are used solely for ‘town work’ 
and in dead-flat country. Populous 
America is as flat as a billiard table. 
New York is situated on a tiny 
island, and the majority of its cars 





never leave that island. Compared 
to Chicago or Detroit, Lincolnshire 
is positively mountainous. In Hou- 
ston, Tex., the eye aches for a hill 


“The bulk of America’s popula- 
tion lives in such cities and towns. 
In them, not just near them. The 
suburban dweller, as we know him 
in England, does not exist. As a 
result, practically all cars are used 
as town cars pure and simple. They 
take the man to business, the wom- 
an on shopping or social rounds, 
the son or daughter to school. On 
Sundays they make one of a slow- 
moving procession to the golf club 
or the country club, only a few miles 


away, or they amble sedately up and | 


down the city’s boulevards. 

“But they never see the country 
roads, They never see a hill. They 
never have a chance. of reaching 
fifty miles an hour. They never 
use their gears except for starting 
and, occasionally, better accelera- 
tion. 
full throttle except when speeding 
up in traffic, and then only for a 
few seconds. 

“The city roads they use are either 
so well surfaced that springing is 
almost superfluous, or so appallingly 


Their engines never run at| 


and Paris have nothing like. it. 
Everybody has a car. They are all 
on the streets together, and the re- 
sultant congestion is all the more 
chaotic, since the American police- 
man has less idea of traffic control 
than a London street urchin. Curi- 
ously enough, the citizens of the 
noisiest country in the world de- 
mand a very high degree of silence 
in their cars. 


“Petrol is very cheap; it is a 
negligible item in the automobile 
budget. There is no tax limitation 


on engine size. The American own- 
er is interested in his car only as a 
means of transport; he neither un- 
derstands nor wants to understand 
ithe mechanism, and all maintenance 
is done for him by his local repair- 
man. Cars stand out in the open all 
day long, and frequently all night as 
well. 

“Finally, the American rarely 
keeps a car for longer than a year, 
and although it is used daily, almost 
hourly, his total mileage does not 
commonly exceed 15,000. Then the 
car is sold. 


to break the dreadful monotony of 


the eternal flatness. 


would be 
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New. Orleans 


thirty feet under the 
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bad that no one would ever think of 
driving over them at more than a 
crawl. The traffic is dense. London 


REGISTRATION STATISTICS, APRIL, , 1932 





__NON-AFFILIATED MANUFACTURERS _ 
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REGISTRATION STATISTICS, MARCH, 1932 


New Jersey, which are furnished by the New Jersey Motor List Co., New Car Division, Trenton, N, J. Metropolitan district figures, compiled by Sherlock & Arnold, 
Readers desiring county, city, or town lists, or lists of owners in any given section may obtain these by addressing any of these three companies 





Comparative figures for March, 1931, will be found on Pages 10 and 11 
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oe 
eo 
States - ‘“ Z q State Totals 
$ s 3 3 & 
a = re n E 

Alabama | 2 | 2| | 6| 4, —s:10J_—S 22 1| 13 | | + | 2| | 10| 3 2| | 471 
Arizona yi a be ee 19] | 3] | | ro ai 1| | 187 
Arkansas | . ee | | 3| -_ e 1 | | 8 2| oe | | 324 
California {| _:116 116; 89} 205 | 33| 131 373| 537| 877 36] 123 | 23] 4| 185 _ 93 6 243; ti2j_ 23; 74 | 654i 
Colorado {| iw 7 23 | | 7 16; 23| 20) 20 | 1| | 11| 7 | a «¢ gs 620 
Connecticut | 7 «22 94] | _14 62| 84,4] SsCOS 45 | | 7| 41| 22 2; 57|_—S—«8 9| 1| 1,645 
Delaware | 6| | 7| 2| 3 4| 9| 10) | 10 | 1| 1| 4 | 11| 6| Nl 5| 301 
Florida | 33| 18| 51| 2| 7 15| 24| 16| 2 18 | 4| 35| 9 9| 4| 6| 3] 9] 1,096 
— =o 2| 4| 6| 1 2| 3] | Ss 6 | 1| 6| 1| a 11| | _| 3] 216 
illincis. $139) +~+~=70|+~=S*=«08 | 48,245) 306] —«:204;—SS—«O8 232 | 14| 14| 146, —:103| 18} «188 80| 18) 25] «876 
Indiana a) 3qyts—i‘éidTOSSC S72 | li, 4| #&4x&+n17f #8 ©§63i 42; 26,7] 400 13 5, 10] 2,638 
Towa } 43] =| 66, 1ij 27 39] 57 7| 64 | 5| tT 10) 7 1| 31| 17) 6| 1,387 
Kentucky } 32; ~—«10/ 42; 16 28) 45| ——_-38| 6 44 | | 1| 4| 12 4| 16| 10) 3| 2| 951 
Louisiana | 3) Ss 5| 16| 7 23, sil i 12] | | _ 10 3) li 42 6 ae 643 
Maine ~—~*«'|~~38|~~—S=«éA 51] | 5 37] 44| 15] SSS 20 | 2. =. -/ | 33,— soy“ $s} STC 
Maryland | 54] 20 74| 7 16| 31, s—«‘H YC 4) 37 | [7 | wg | 44 24| 6 | 1,499 
Massachusetts | _235) 235, 10 104| 339 | 28| 51) 156| 235 | 60 22| 82 | | 15} 68 54, —~SOSC«*S | _198| 83 83, 22) 6 4,336 
Michigan | 232; +118 350] 10) 44, —*115) 169] «60 12| 72 | 4| 1| 121| 486| gaa 74] 8 25 | 4,318 
Minnesota | 47 37| 84| 19 97) 116,84 si 90 | 1| ] 42; 34 | 55, «18, ~Ststéi«‘i“|SC(‘éiG YC C2 AOD 
Mississippi | | 1| 1] 1| 4 5| 10] ss 1| 10 | | ] za | 15] | | 312 
Missouri | _118| 40 158 | 21) 37; ___—:112/ 170] 253 26 279 | 10| 2 81, 47/2 S120] 82 13| 39 | 6,683 
Montana | iz; ——«8 20| 1| 5 23} 29 | 14,5 19] 6| 2| 3| 3| | i 2 | S| 697 
Nebraska | 11| 3| 14] 10 11| 21,44 5,49 1 | 11| 4) 1| 11] 3] 5| 4| 920 
Nevada } 2| 2] | 1| 8| 9| 2 2] | 2 l l 3| 1| | 137 
New Hampshire | 20} 3| 23 | | 11 18) 29 | 9 2| il| 3| 5 qf |; mH F 1| 2| 490 
New Jersey | _120| 50) 170] 21/ 52; 169} 242| 91 28| 119 | 6 | 0o}—Ss=«* DY CCSCédDT 86, sl] —Ss«id8 |S, 860 
New Mexico | ee | ] | ‘| — 1 [ | 1| | ee a ee a ee 
New York | 396 167| 563 | 551 102) 644 801] 353, «101 454 | 9| 60) 219| 203; 45] 500) 290) 54, —«d59] —S=—«:12,243 
North Carolina | 20} 10| 30] 3) 9| 12/ 24| «17 1| 18 | 1 4| 3] 4] 1 2] 774 
North Dakota | | 2 3] | 6 4 10} 13) | 13 | | ee ce oe oe ~ 261 
Ohio | _207| 60) 267 | 4| 60; 147 211] 185, 23 208 | 6 10} 103| 336 3) _:143; 48| 24/ 21| 5,088 
- Oklahoma | 7 3] 10] 5| 6, 16 27| 20) ] 20 | _ 2| | 8 8) 1i| ] 1| 957 
Oregon | 2a CS 7| 2| 5 22 2] isi 6 19] 3 2| 17| | | 26 5} 2| 512 
Pennsylvania | 243, ~—«*2111/ 354] 25] 62; 289 376| 328) 56| 384 | 8 17| 143| 798, 20; + +196, _—*119 35, 39] + ~—s-8,518 
Rhode Island | 33] 10| 43 | 4| 9| 8| 21; «3 1| 24 | 2 4| 8| 11| 1 29| eo 
South Carolina | 8| 5| 13] | 3 4| aj 2 a ] [ 4 1| 1| | lj _—s8 
South Dakota | 3| 3 6| 3| 12| ij =} SSL | ] 10, sCS 2| 3! | 2] S385 
Tennessee | m ~=SCS 15| _{ 10; 16] 26) ~—CsCO a 9| 1| ] oe 13] 5| co 2. oe 
Texas [34] 17 Sij ii; ~—=«36,~—Ss73]—S— (sO H]C 49 | 2| 7| 38,2 4,40, —Ss20}, Ss 10; C297 
Utah | 16| 5| 21 | 4 9| 13] | 6 | 6| | 13} 6| 7 4 4 ij ———s350 
Vermont | 24| 4| 28 | 1| l 103 ij 8 3| 11} | | 5| 3| 7 2| | | __—so 
Virginia { 52] 18 70 | S| 10j_— 29) 44| 29 ] 29 | | 2| 14) 17 | 15) 17| 2| | 1,426 
Washington 15] 16 31] 31 72| 103| 25] 5| 30 | 5| 9| 25| 12 ‘| 62| 14] 8| 9| 1,192 
West Virginia | 29) 5j 34] 1| 8 16| 25| —«24 5| 29 | 2| l 18| 11| 2| 11) 1| 4) 1| 668 
Wisconsin 79) 36| 115 | 10) 30; 107 147| 137] «10; 147 | 7 1| 49| 26 1{ 107 17,8} 2,568 
Wyoming | 20) 3| 23 | 4) 9| 13] 10 2 10 | 1) el 3| 1| | 10 2| | 383 
Dist. of Columbia 48| 14/ 62 15| 7 21) ae | 2| 1,123 
Line Total 2681| 1181) 2561; _ 432! 2604| 90,408 
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THE INDISPENSABLE PRINCIPLE - 
IN SUCCESSFUL SELLING 


(Continued from Page 3) 


to the farmers. You know it is really 
astonishing, but 
actually show a higher percentage 
of successes in a bitterly hard sell- 
ing field than the average force of 
matured, experienced salesmen sell- 
ing, to a regular trade, articles that 
are in constant demand. Also it is 
not uncommon for those boys to 
make profits of $100 or more every 
week, earnings that shame many a 
salesman’s commissions. 
“They are trained to tell 
story, the same one to every pros- 
pect. That story is always built 
carefully around the fundamental 
formula of Selling, the five 
that make a sale. That formula is 
usually expressed in the following 


way: ‘Get favorable attention 
focused on yourself and your story; 
arouse interest in hearing that 


story and in finding out what you! 


can do for the prospect; create a 


desire to have certain benefits that! 


possession of the thing you are sell- 
ing will bring; convince the pros- 
pect that what you sell will bring 
him those benefits. (Don’t mention 
what you are selling before this 
point.) Then ask him to buy, and 


in a profitable percentage of cases | 


he will willingly take that action.’ 
“The most successful salesman I 
know, a man who earns commis- 
sions running far into five figures 
every year, and who now makes his 
headquarters in Chicago, follows 
that re- 


runcamental formula as 





one | 


steps | 


those green boys} 


| attain. 


|}can have them as well. 





ligiously after twenty years’ experi- 
ence as he did the first day he was 
in the field with the ‘Library of 
Agricultural lxsnowledge.’ 

“T heard him telling 


and I'll do my best to recall his ex- 
act words. He said: ‘I never talk 
about what I am selling until I 
have given my prospect all the time 
he wants to talk about himself. 


I ask a few questions now and 
sok to lead him on to talk about 
the biggest troubles he has, or about 
the things he most wants to do. 


When he is thoroughly talked out, | 


I mention that the First National in 
Big City is using certain methods 
to overcome those troubles or to at- 
tain those very ends he wants to 
He has voluntarily given 
me his attention, and he has told 
me the things in which he is inter- 
ested, and what he desires to do or 
to have. Up to that point the talk 
has all been about him. Now I be- 
gin to whet his desire by showing | 
that the things he wants, others are 
getting, and by suggesting that he 
Nine times 
out of ten he voluntarily asks me 
how it is done. Then I enter upon 
my real selling task, that of con- 
vincing him that our investment 
service, as used by the First Na- 
tional at Big City and many other 
prominent banks, will enable him 
to satisfy his desires. Unless he 
simply hasn’t the money to spend. 
that man will, in the majority of 


a group of} 
junior salesmen how he made sales | 





cases, gladly give me an order. In 
other words, I get the action I have 
been wanting, and he will get the 
results he has been wanting. That 
is a real sale.’ 

“Considering the fact that this 
man’s earnings are three times the 
average in his field, and that he 
has accumulated an independent 
fortune from his savings before ar- 
riving at middle age, it seems that 
| his words are entitled to respect.” 


| 2,500 OLD EMPLOYEES 
BACK AT FORD PLANT 
IN EDGEWATER, N. J. 


Edgewater, N. J.. May 4.—Re- 
isumption of the regular working 
schedule at the Edgewater plant of 


the Ford Motor Company has now 
been established, officials of the 
company stated yesterday, with ap- 
proximately 2,500 of the old em- 
ployees back, assembling the new 
V-8 model. A working schedule is 
being gradually developed which, it 
is expected, will add another 1,000 
men to the pay roll by the end of 
the present month. 

The steadily increasing demand 
for the new Ford cars, both the 
eight-cylinder and the four-cylin- 
der, has made it possible, factory 
| executives said, to employ practi- 
cally all the workers who were con- 
nected with the Kearny plant and 
subsequently came to Edgewater 
when the latter plant was opened 
in the fall of 1930, 

Cars assembled at the Edgewater 
factory are now on display in the 
metropolitan area, and this has 
added to the demand from the pub- 
lic for early deliveries, it was re- 
ported. It is proposed to make the 
first deliverie deliveries about May 25. 
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BENDIX PNEUDRAULIC 
SHOCK STRUT 


Combining the advantages of both 
pneumatic and hydraulic types of 
shock absorbers, a shock strut for 
airplanes has just been placed on 
the market by the Bendix Brake 


Company, subsidiary of the Bendix | 


Aviation Corporation. Incorporated 
in the strut is a snubbing device 
designed to reduce rebounds to a 
minimum. It is known as the 
Bendix Pneudraulic Shock Strut. 
Air and oil are the mediums used to 
take up taxiing and landing shocks. 

Impact shocks are absorbed by the 
flow of oil through an orifice which 
varies at different points in the 
stroke, and by the compression of 
air above the oil as the oil level 
rises. Taxiing shocks are absorbed 
largely by air compression. 

Rebounds are reduced by a snub- 
bing device so set that the natural 
period of tire rebound may be al- 
most instantly damped out by an- 
other period of rebound of the 
strut, controlled by the snubber. 

An appreciable reduction in weight 
is achieved with the new Bendix 
strut, because use of air for taxiing 
eliminates the heavy spring used 
with spring hydraulic type struts, 
while use of a hydraulic unit, giving 
a nearly uniform resistance through- 
out its stroke, makes possible a 
shorter stroke and smaller diameter 
than required by a pneumatic type 
strut, absorbing the same amount 
of impact energy. 

After take-off, the strut is com- 
pletely extended, and in this posi- 
tion the liquid is still high enough 
in the strut to provide a seal for 
the compressed air. Upon landing, 
the oil is forced he oil is forced through t the orifice 



















by a downward movement of the 
piston in the upper chamber. The 
oil passes freely upward through 
the snubber flap valve, compressing 
the air in the top chamber. As 
soon as the stroke is completed, the 
compressed air tends to force the 
oil back, closing the flap valve and 
forcing the metering of the oil 
through small holes at the bottom 
of the tube. These holes, which 
control rebound, are varied to suit 
different wheel and tire combina- 
tions. 


WOULD END SHORT. RATES 
ON MASS. AUTOMOBILES 


Boston, Mass., May 4.—Protesting 
against making motorists who regis- 
ter cars on or after April 1 pay an 
additional premium above the 
regular rate on compulsory au- 
tomobile insurance, Representatives 
Cavanagh and Crowley have filed a 
bill designed to permit car owners 
to save money on insurance through 
registering the cars in the spring. 

The proposed legislation would 
prohibit State Insurance Commis- 
sioner Brown “from levying upon all 
car owners who have registered their 
cars on or after April 1 an addi- 
tional premium of from 5 per cent. 
up.” 

Some time ago Insurance Commis- 
sioner Brown denied the charge by 
President Goodwin of the Automo- 
bile Owners’ League that motorists 
have been tricked by the higher cost 
of short term liability insurance. 
Goodwin declared that the addi- 
tional charge for policies less than 
one year were not published along 
with premium for twelve months. 


The insurance commissioner said 


that the short term rates were in 
the schedule announced in Sep- 
le orifice tember. 


CUMULATIVE NEW PASSENGER CAR 


This table is repeated for comparative purposes only. 
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Alabama, 1931 | an | 10| 11 6| 5| 32| _—-664 l 664 | 35 2| 691) 3! 4) 1| 736 
Arizona, 1931 | _—i| | a ae | )0C(i]SCC=«é*L 45[ aaj 214| a~.06lC<“i ”:‘(‘é‘ a Hh CUD 6| 8 253 
Arkansas, 1931 | if | 24| Bl 30/ 27) 89] ——-302 l 302) 2S «12}—i‘(i‘é‘ }t*;CSC*«CS A 2) 4| 13| 361 
California, 1931 | 436, «17, 453| 395) S249] 536 111) 1291, 5434] 57| 5491] 912; = 147] ~—— 3808 Ti; «297 «A 5784 
Colorado, 1931 | _ ee a an ae 420,42], (stitittiCiD—“ (CO 523 
Connecticut, 1931 | 71| 1 72 | 95| 85 127] 23) 330 | 791, ~~O 798| «234, —S——i | (886 22; #97; + 267] 1508 
Delaware, 1931 | 7 l 7| 27 i 1 7| 36] —_—*179) | 179,44 4) ie) ~=Ssi«‘i}sC(‘<‘i‘étK|CO™!CCC~“‘«‘i 
Florida, 1931 | 25| 5 30 | 70 11| 38 29| 148] 833 6| 839] «5 8} «809 3; —Ssiaa|;:Ss=“‘ié‘é|:CO™~C*C*‘«éidOAT 
Idaho, 1931 ae. 1 5] sa 11) 27| 10 60] —_—:192) 1 193 | 19) ‘187 |. -—. lo 234 
Illinois, 1931 | 337 26| 363| 267 193) 488} —«178,=S*=i“‘(“‘é«‘zdz |S] CSCSC“(‘éSASYSO!#C«CRGS CTH (3081) 64, «525; 650) 4873 
Indiana, 1931 | 81 ii >) nn :) 173,144) 145 551] 1721; 4| 1725] 204 8 «1904 5] 226) + ~+—«268) 2615 
Towa, 1931 | 36) EC a a 343{ 1445, ~=S=«U‘]Ci‘(<‘za NY] (CTC CB CYS*«i|si2G8 
Kentucky, 1931 | (18 __—i ) |) ee) i a a ae 949) | 16| 59| 1079 
Louisiana, 1931 | 2) —_3{ _—-50]_—S—s 40, SOL: — hl a.h6h lClUcel.l.!lhlc—tlhCOUr.COS 582, si] StitiY tsC 690 
Maine, 1931 | 4 1| _ 5| 343} Ch ne ee a 4035 #&=©83©7| «45; ~ ~+«+2119) 647 
Maryland, 1931 | 39 1 40 | 78 20, 5B} 200] 890, ss Yti(i‘éY CGC 247 7 ~+59| ~—~«-220/ 1679 
Massachusetts, "31| 172 7 179] 254, G3|_—S292] «107 716, (3134, ~~ ~—~30/ 3164, 568 ‘59, 2214] 76, +344) +502 3763 
Michigan, 1931 | —_117/ 7 124[ 234,138) S71, —St—« 838} 4011; +17; + +4028) + 433; 63| +2833; +34) + 469) +~ »557| 4389 
Minnesota,1931 | —_—69| 3| 72| _—-226) 47,180,220, T3046, C|SSCi«é OS], (8085] 13; «263, —StCti«dB8| 4026 
Mississippi, 1931 | S| ae es 13, 43[ 357, sd .lUC mlm ClCcSt~t—C‘C‘iS 5; —=«sa 491 
Missouri, 1931 | —_:105| 10| 1i5[ 145] 84] S255] SSSC«CBT 671| 2410, + +~«9| +~=~+~+~«2419| + + ~—«323| ~=SSsi8|SB2|~—Ss«édS| ~=Ss«s2/ Si G|_SC(tst“Cté‘é RD 
Montana, 1931 | 7| 2| 9] 3 18 &#«31| 90 114, +~=«326~SC*S*«*2 327, +45 i a 494 
Nebraska, 1931 | _3| | 3 38| "| £441; 43) 129, 7ai;_—SCttiésS’S 726, = aa,_—i“‘(<‘éséh:~~CTOT)€6©€6UTh CC 874 
Nevada, 1931 | 4| 4| 11 5| +10) © —- S| 0OCloi,ti‘i tC a a 88 
N. Hampshire, 31] 7, i ae at 86] 338) #«+2) 340) 44) 1; 299) | S| i‘ °° #«472 
‘New Jersey, 1931 | 213, 8) 221] 290) 86] 22:1] 61) 658] 2164, S21] 2185] =~ 5G8] 86) = 2179, 45] 378] 452) 3708 
New Mexico, 1931] | | -~ ae a oe 13] Bly —- a UL ~ 98 
New York, 1931 | —_713| 45 758 | 938; 405) 720| 355 2418] 6386) 71 6463] —-1813| 273, «45982 154, —«955|_—«1168| "10345 
No, Carolina, 1931 | 13} i 14} 74, «16 7, «32 199] s«62—“=‘(C;:ésidMdY 963, +80, + #«5| 817 4,5] 8) 1004 
North Dakota, ‘31 | 2 1] 3] 14| 2| 32; «8 " = ist = oa +f- i+ = 501 
Ohio, 1931 ‘| _ 249) 14 263 | 298 204| 240; ——=«d77|_—~=i«<“‘CS*«#SY 3250| 11| 3261] 306| 31; 3050, +~=«:18| +~=401; ~——«G:18) 4424 
Oklahoma, 1931 | 7| ] 4| 37 6). ‘ig 26| 186, —«812/ 3 815] +103 8) —-:1059 2) 18, 135] 1325 
Oregon, 1931 | 22 3) 25 | 30 20) 43) 14| 107 | 460) 1| 461 | 53| 2; «458 1| 31, «42 587 
Pennsylvania, "31| 292 16 308 | 520, 205) 508| 296| 1529| —-3622| 22| 3644] 772) 99; 4143 75| 602( 717| 6408 
Rhode Island, ’31 | 46| 1| 47| 66| 37] 62| 23| 188 | 426| 3] 429,70 9) ~—«-363) 14) 20 107| 583 
So. Carolina, 1931 | 1 | 1| 31] 15| 23; 8| 77 | 548/ 1| 549] +36 1| 528| ae 30| 612 
South Dakota, “31[ | | | 33| 9| 39) 26| 107 | 245) 245 | 37| ] 330,  ~+| 65) 31| 463 
Tennessee, 1931 | 5 ; S| 23; ~=—«ia|~Ssi«=‘iS*~<“ié‘z|SCSC*~‘“‘iOAYS~CO~*~*«sGAY”C«‘CSCOY 696 | 51; 4|~~=«STT7A 7 41,8 914 
Texas, 1931 | 10) 3 13) 172 97| 234, ——Oi 594| 2514, —+6|_~~-~=«2520)+~—=«329|~=SC«|~=SeRO|~=SC*«éB|~SCSC*«iSYSC*:é«éC 3402 
Utah, 1931 | ] 9} 20) 9| 33, —«10 72| +273! 1| 274, —«l| 1; +2977 3| 14 26| 382 
Vermont, 1931 | 3} | 3| 17 4| i4) 13] 48 | 123] | 123] —Ss«42 1| ‘115; 4, 31| 205 
Virginia, 1931 | _—*10) | 10| 52| 43| 85) 40| 220) 1044| 2| 1046) ‘87 6| i100; 4j ~—-33|_~—~=«a | 1359 
Washington, 1931] 35, 4 39 | 72) 73 ~—-e2|~—SC« 285 | 877| 3| 880] 115) | oo) =Sa|Ss=ié‘iSSCéT 994 
W. Virginia,1931 | 15) 17] 48, —=«19]”~C*«Ci‘t|SS!”SC 147| 445|, SSC a7; —i33,i“(‘ | CUT 632 
Wisconsin, 1931 | 78| 6 84 | 99, 68) 250 82) 499 | 1320/ 4| 1324| 233 12; 1739) 10| 183| 366, 2543 
Wyoming,1931 | 1| lj 13) °®£©+) 26) 19 ‘59{ ‘103 | ] 103} -—S—«26 2; —=«1:38 l 12) 11| 189 
Dist. of Col, 1931. 44 60| 48| 75) 22 205, | 16 91) ii| 739 7 80| 114} 1042 
Line Total, 1931 5227| 2624) 6060; 2939) 58946| 358| 9212| 1106 714} 


Group Total, 1931 | 








*Not in production. 
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Austin, Durant, Peerless and Stutz included in the miscellaneous column, 
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Seeing Ourselves as Others 
See Us— 


(Continued from Page 9) 


tions under which the bulk of 
America’s cars are used and for 
which, accordingly, they are built. 
The reactions on design are obvious. 

“The engine must be silent, and 
valve efficiency is sacrificed 
quietness. It must be large, and low- 
geared to the road wheels in order 
to. give rapid acceleration and 
smooth slow-running in _ traffic. 
Carburetor and valve settings must 
be such as to produce maximum 
power at low engine speeds, despite 
the inevitable concomitant of seri- 
ous inefficiency at high speeds. 
Petrol consumption is disregarded. 


“The big engine is running for | 


most of its life on only a whiff of 
gas, and bearing surfaces, 
capacity, and lubrication systems are 
all designed to cope with this low | 
average power output. 

“Overheating is one of the most | 
prominent defects of American cars 
used under some conditions, and 
the cause is not far to seek. Even 
in the coldest weather the American 
jumps into his car, presses the self- 
Starter, and expects his engine to 
develop reasonable power immedi- 
ately. No cold engine can do this. 
Therefore, it must warm up rapidly. 
Two gallons of water warm up twice 
as quickly as four gallons. Accord- 
ingly, the water capacity is reduced | 
to the minimum at which boiling 
will just not occur with low power 
output. 


to} 


cooling | 





is definitely undersized for such | 
| work, 
“Because populous America is 


c 


so 
country. 


limbers for short distances, but not | 
satisfactory in really hilly | 
They have engines big 


enough to give the desired power, 


but are not 


t 


intended to procuce 


hat power for more than the 


briefest. periods. 


“The gears of American cars are 


undersized to a European eye. 
Sometimes they are noisy. The 
gear box is designed for use at 


Starting, for quick acceleration, and | 
for slow pulling over 
road surfaces. 
termittent use. 
or long bouts of hill climbing, and | 


f 


really bad 
That is, for very in- 
It is not designed 


;dead flat country the designers of | 
| American brake gear suffer from 





}cerebral atrophy. 
are bad, American brake linings are | 
Even up to last year cars| 
| were being turned out with external | 


| worse. 


American brakes 


band brakes of positively antedilu- 


| Vian design, and while America has 


whole-heartedly adopted four wheel 


j] 


| over fifty miles an hour whip and|by those conditions are remarkably 
| wobble are frequent experiences, but | Similar. 
las such comparatively high speeds |is impossible; 


| brakes, this has been done chiefly 
to provid a sales-talk point, 


and 


“Steering is low-geared and de- 
ightfully easy in traffic; 


“Hence the anomaly that Ameri-}are rarely attained they are exclud- 


can cars are amazingly good hill ed from the designer's s purview. 





For 


the same reason engines develop|of its existence on quarter-throttle, | 
objectionable vibration when run- 
they perform 
deliciously smoothly when cruising 


ning 


fast, 


although 


along at light speeds. 
“Petrol tanks are of small capa- | speed, 


small 


|} and 


car. 





}cupy a car 


in 


would, or could, 
a rim himself; 
the corner 


which are only 


“It 


| American car, 
thought other than to satisfy a na- 
tion of city dwellers living in the} 
sophisticated 


most 


ability. 


may 


starters are the best 
They have to be. 
in a big American city 
physically impossible to get out and/jn the world 
|crank up an engine that had been | greater margin of safety than ever 
| inadvertently stopped. 
“Cars are invariably owner-driven, | 
the average 


| city because the daily mileage 
and pumps 
| Obsolete demountable rims are ac-| 

cepted without demur, as no owner 

think of changing | 
he just drives round 
to the nearest tire shop | ments 
and has the job done for him. Self- | inaccessibility, 
in the world. | cooling, 


are 


In a traffic 


environment, 


take 


is | high 
| poor 
is no 


everywhere. 


| Car 


jam | 
it would be 


that it 
materia 


was contemplated by 

“It is most interesting to find that 
designed solely to fill the re- 
|family every member has his own|quirements of the crowded millions 
It is the driver's comfort which 
is studied by the body designer, and | 
as rarely more than two people oc- 
the front seats receive 
all his attention, and the rear seats, 
intended for occa-| 
| sional use, can be painfully cramped | of good fortune for the 
and uncomfortable without detract- 


middle-class |a car 


City 


| April 


| revenue 
23 
cording to reports filed by the rail- 


out of the 


fails 
in 


but with a large reserve of power to 
pull through a mudhole or a stretch 
of sand. 


Springing is needed to} 
deep holes at slow 


and 
speed. 
steering when 
detriment; 
question, 
“Certainly the standard American 
meet 
undersized gears, 
inadequate 
but against that is the fact} 


to 


its 


care of 


not 


Engine 


fast 


‘dithery’ roads at 
vibration 


or | 


traveling fast 


traveling 
anyhow. 


is 


pioneer require- 


and 


is made of 
unquestionably 


ls 


the 
ments conceivable- 
| tally fit in with the needs of those | 
| who live at the very opposite end of | 


and ; | facturers 
ing in any way from the car's sale-| the case.” 
well be asked why the 
produced with no 


its 


truly 


its 


excellent 


the 


best 


and thus possesses a 


most 


| civilization. 


of America 


CAR LOADINGS 
Washington, May 4 


of New York, Chicago or 
artificial 
should 


its designers. 


Kansas 


require- 
acciden- 


It is also a great piece 


car 
that 


manu- 
this 


is 


-Loading of 


freight for the week ended 
totaled 562,380 


cars, 


ac- 


should perform so admirably under | roads with the car service division 
not because two whee] brakes were|the totally divergent circumstances! of the American Railway 
inadequate to the duties demanded 
of them. 


|of colonial or pioneer use. 
“Surprisingly 


enough, 


while the 


Associa- 


| tion and made public today. 
| was a decrease of 4,349 cars under 


This | 


|conditions are as far removed as| |the preceding week, 196,123 cars be- 


ambling _slong for 


In pioneer country 
it is the smooth slow- | 
ae vehicle which is required, | 


speed 


ing for 


| 60. 79 per cent. 


the 


at speeds|the two poles, the demands made |jow the corresponding week in 1931 
and 344,499 cars under the same pe- | 
riod two years ago. This total was 
of the average load- 


corresponding week of 
the greater part) the ten _preceding years. 


REGISTRATION STATISTICS, MARCH, 1931 


Figures for March, 1932, will be found on Pages 8 and 9 


FINANCIAL NEWS 


ALLEGHENY STEEL 
New York, May 4. — Allegheny 
| Steel Company reports for the quar- 
'ter ended March 31: Net loss after 


|depreciation, interest, taxes and 
other charges, $366,378, against net 
profit of $285,632, equivalent after 


7 per cent, jreferred dividends to 
'37 cents a share on 610,620 no-par 
common shares last year. 


YALE & TOWNE 

New York, May 4.—Yale & Towne 
Manufacturing Company reports for 
; the quarter ended March 31 net 
loss after taxes, depreciation and 
|other charges, $158,937, contrasted 
with net income of $7,947, equal to 
2 cents a share on 486,656 capital 
shares, in first quarter last year. 


S. O. OF CALIFORNIA 

New York, May 4.—Standard Oil 
Company of California reports for 
the quarter ended March 31 net 
profit after depreciation, depletion, 
amortization and Federal taxes, 
$2,930,241, equivalent to 22 cents a 
share on 13,102,900 no-par capital 
shares, against $4,368,610, or 33 cents 
a share, last year. 


MACK TRUCKS 
New York, May 4.—Mack Trucks, 
Inc., reports for the quarter ended 
| March 31 net loss after depreciation 
;} and other charges, $313,071, against 
$178,737 loss last year. 





TIMKEN BEARING 

Detroit, May 4.—Directors of 
Timken Roller Bearing Co. yester- 
day declared a quarterly dividend 
of 37'2 cents on the common, pay- 
able June 6 to stock of record May 
30. This places the stock on @ 
| $1.50 annual basis, as against $2 
| previously. 





















_ HUDSON GROUP | 





_ STUDEBAKER | 
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WILLYS-OV’R’D GR’P 
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NON-AFFILIATED MANUFACTURERS 
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€ | s | | = | ‘ State 
States = Le b= | - z af ‘ =. Totals 

s a BS Za 3 ae | « | é & 5 

8 z = g =e 3 £ | e Ee Z¢ 

w - = = - ae o | & = 
Alabama, 1931 | 7 —3 10| ‘: | __12i 12] 11; 34 45 | yl 3 3 = g 5| 1) 1] 1,515 
Arizona, 1931 | 8 9| 17] ‘| | _13 — 0 LU | ee [we ee 
Arkansas, 1931 i 4) | 4| 1 | 3) 4| 22 1| 23 | | Se 7 / | 2 799 
California, 1931 | 204, — 172 376] +74 618| 692] 250; —«:102) 352 | 36 214 178 22; «296; —S«134; 68} 302] ——«d15,689 
Colorado,1931 | 24/ 10, 34 | | wm 15] 51; =| YT é¢ 6 #3 25] |S A iB 1,188 
Connecticut, 1931 | 120, 60|_—S——s180]~——Ss14] 99 ‘ii3) 2m i) sey | 2 47 40; 12) 62 40; 16; 4)  ~—_3,300 
Delaware, 1931 | 7 il 13, Ss . {| 13,— af SiR ee SS. ee 11 7 | o| 564 
Florida, 1931 ‘| 51| 28| 79} + +#&3| aa 26, «21 s—téi“‘<‘é‘*zY ~~ g| 34 20 1ij 33 9] 10, ~—S—saoy 2,322 
Idaho, 1931 | 7 ‘5 rv] |_17 — -—. . oe ee ae eo ig, | SCsO]SC~C«é« BD 
Illinois, 1931 —*«||—S—=«300j—S «125 425, «41 | 331i 372| 251, ~—~«55| 306 | l 10) 114 147 41,287, ~—«132{ 38; —*165] 11,583 
Indiana, 1931 | 149; = 74| 223, —~Cté«‘CA | 125 120, 243; +18 #217, | §& 45, —«50,~Ss«éS | Ss; SCs=Ciéi]SSC‘é‘idG|CO;*“‘éIY;COW#C«S;«S 83 
fowa, 1931 | 122; 50o| 72] 2 | «68 — -hUhUctrhlhlhlUc!hChChUCr 1| 21 25, ~S«@) 68 16, 11|_— 34]—St*~«é «SHG 
Kentucky, 1931 | 50,2} (sSOYSC | 35,8856} Ss 67} si«<XS 2 1] aj C2 8} 7| SG |St~<Cté« 
Louisiana, 1931 | 28| 13 _ 3 16; 19] ~~ 13] 3 16 | 2 16) 18 _§ 48 jC] SCS | 1,643 
Maine, 1931 | 98| = 35,133] | __33; eS —_— ff = 5| 8 4,39 16) 9] 1f si ab 
Maryland, 1931 [| 76, 41; ~~ 117] 6 | 76 a; @ iy sj; | #« 2 38 5 50 31| 9 —«23|St*~‘“C«:*‘«S*HD 
Massachusetts, °31] 488 160) 648[ 41 | 219) 260, «95, —~Ssi3|s—“(<stiéia‘BYYCC«ST|=C(‘<‘Cé‘S2|:~CCOG 131 19, 294 78,51, 49] —S~S*«é«DG 
Michigan, 1931 | 416, _169 585 | 8) ~~ 1577 165| 184) 36, +2204 7 67 lif ilj—«32| 43] ~S—=«i0, 758 
Minnesota, 1931 | 147, 103 250 | 9 | 173 182|-264,—~=i«<‘ KY BC TC 70| 114| 14, 125, 58 35, 212] 8,186 
Mississippi, 1931 | 4) 6 _— Pe ae -— -. | _-—. ff" Ff. gj | 1 a | 944 
Missouri, 1931 | 144| _—54 198| ‘18; | 155) 173| 363,29, S392] | S| 83| 50| 54/138 23} 23,1] S«8973 
Montana, 1931 | 25| _‘19) 44 3| a — i e”:hhlULeh CULT ,lhUCUm LU DE ee 1| 6|_—*104 1,100 
Nebraska, 1931 [| 16, 4 20 | | | 29) 29,87], sé 2. > a 3 17) ‘5 5| 19] SS —«d1, 961 
Nevada, 1931 | 6| 3 9} 10] — oe | 2| 2| 3 —Si«2 2| ae 
N. Hampshire, ‘31| _48|_—20 68] 4) | 26| _— -. t+. = tt «+ uaeun -. = 9 5| .. on 
New Jersey, 1931 | 203; 113; — 316] ~—S 50 —Ss|_~—— 807 357,117, 0207] | 34; 74, 105, —«28|—S «299; 100j_—S ss 40]_—S 81] S841 
New Mexico, 1931| 1 i: | ee | 3| —_—  .. 2... ae re ee | | ee ee 
New York, 1931 | 717/333), 1050] 107 | 747 854| 577/275, 852 | | 72; ~—-241|—=Si«i388|—Ss«iA|SSS771|_—S3'2O]_—sd'M4| 146] 24,836 
No, Carolina, 1931| 56,24 i.) | 15) 18, 19) ~~ 21} l eC on tT 22 12| 1| 12| 2,356 
North Dakota, ‘31 | 9 5| — | | ‘16 16{ 53} 2 55 | ] 1 5 7 i 2; 5 | 956 
Ohio, 1931 | 317/107 424| —_11/ | 227] 238| 381, +72; «453, + ° «*‘'| 11) 75} 97 39,148; —Ss«S 2] 88/100 10,542 
Oklahoma, 1931 _ | 21 21| 42,5 ] 27] 32] 46) 7| 53 | | | 10 1 16) 9| 6 10 2,522 
Oregon, 1931 | 20) = 13) 33 | l | «50 50] ‘13 5; ~«184 l a] "3 4a; 628] 1,382 
Pennsylvania, Bf 453) ~—«:182| 635] 34) | 338) 372| 321 ~ 112) ~—«43 | 75 168 173| 75| 315) 925) 47|-130|—s«d14 4,437 

Rhode Island, ’31 | 45) 21| 66, ~~ 77 | 49) 56{ 25, Ss: 40 | 6) $17 1] 42 13| 26) Bf S53 
So. Carolina, 1931 | 10| 9| 19| | l 5| 5| 3| l 3] | zs 4 | 1| 3| li] __—:1,300 
South Dakota, °31 | 18) 7 =] sd 22/ 23 | 44| 2| 46 | Poe a a Oe SR 
Tennessee, 1931 | 35) 11) 46) | 34 _hChUhcehmhUCUUTC | 4 35 14| 3 wm yf 3 13] «1,915 
Texas, 1931 =| 56| S24) BO] | 165; ———sia86] S11 92 | ] 10) 66) 48| 977,15] 26] 50 7,188 
Utah, 1931 =| 2! 17| 38 | | | 32| 32] 12] 15 | | 3 23) 7| 2\ 25| 4 3| 4| 893 
Vermont, 1931 | 25, = 17) 42| 4 6| 10] 14) 2; 16 | | l 4 6 | _10| 2| 42 | 415 
Virginia, 1931 | 68) 29) 97j ily | 50| 61; 37 3| 40 | | 1| 9 32| 3] isg;s—“iaC i| 2,924 
Washington, 1931[ 50|_——25| 5| 4 109 113, —s«@4 24) 88 | | 14; 23; 41 5; 26 23,25] 35] 2,666 
W. Virginia,1931 | 51|_—_13) “a; 2a | mj ay ss 8 62) | 3| 20) 16| 6 il| 8] | 1,464 
Wisconsin, 1931 |  192| 91| 283 | 5) | 142 147, «131 17 148 ca. % 5 ee 216) wT} | aij 1 ‘41, ~—~«5,439 
Wyoming,1931 | 20, 6 2%; | a) 7; iF YW 8 | ] 4 1 7 “i ylySts«éAALL 
Dist. of Col., 1931 | 41| 11| 1" 37] é 7 22 24| 8) 30) 20) 2| 30 2,478 
410; 1793) 1978)  594/ 3888} 1392) 735] _1831 195,757 












4978)  2273| 


Line Total, 1931 
Group Total, 1931 | 














7251 | 5 
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Are you anticipating 






















the market’s upward swing? Are you adjusting and organizing your 
resources in preparation for the sound investment opportunities that 
must follow the depressed market era? 


It has been difficult, of course, to win back to the top from 1929-30 re- 
verses. For many of us there is a marked tendency to give the stock 
market a wide berth. 





That, perhaps, is a natural but hardly sensible viewpoint. Good stocks 
are at record lows. They may go lower—it is impossible to forecast a 
permanent bottom. But just as sure as the sun rises, the good stocks— 
those that have endured the terrific pounding of the past year and a 
half with a show of strength—will level off and poise for the long, per- 
haps slow, climb upward. 


Incomes will be built. Modest estates will be created. 


Many elements, however, contribute to market weaknesses and the 
oscillation of stock prices. 


An occasional experience in quick trading or the purchase of a block 
of stock—even a dozen blocks—is not an education. 


If you would know the stock market you must live with your subject. 
To know the market means to be able to interpret trends, place your 
finger on individual stock weaknesses, to analyze sudden drops or rises, 
point to the responsibility for the change and spot its effect on the gen- 
eral market. 


The casual investor cannot hope to do this. The experienced trader 


finds it difficult. 
For three years, investors and traders have looked to WALDO YOUNG 


for keen interpretation of the market’s movements. They have found 
needed guidance in his daily analyses. 


Invest — but minimize risk. Use the coupon below and subscribe to 


WALDO YOUNG'S daily counsel. 





New York Daily 


Investment News 


350 Hudson Street, New York City 
Published daily, except Stock Exchange holidays 


7 NEW YORK SAILY INVESTMENT NEWS, 
An Announcement Box 116, Station C, 
For subscribers at points too distant for early mornin 
delivery of the NEW YORK DAILY INVESTMENT 
NEWS a night wire summary of WALDO YOUNG'S 
article is dispatched as occasion requires, The cost of 
the service is but $5.00 per month. The night wire is 
usually of fifty words and is sent collect. 


New York City, , ie A 


Please enter my impuclotion for ONE MONTH at $2.50...... 
THREE MONTHS at $5.00...... ONE YEAR at $20....... SPECIAL 
WIRE SERVICE (to subscribers only) per MONTH at $5....... 


Name Oa a a OR Lt aR Ma an ee Ee ie | 


Keep abreast of the market—use the coupon and sub- i me a Tae a 


scribe to this service NOW, 
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